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A Few Words About the Designers 

Rick Altman 

Rick Altman is the author of five books on desktop publishing, including the Easy Ventura Book and Mastering Ventura 
for Windows. He writes regularly for Computer Currents and Publish magazines, and trains and consults on publishing 
throughout Northern California. He is the co-host of the Annual Ventura Publisher Conference in San Jose each fall. Rick 
can be reached by fax at (408) 252 5451, or by writing to 20204 Merritt Drive, Cupertino, CA 95014. 

Sandi Baker and Carl Ballay 

Sandi and Carl are the principles in BCA! Design in Walnut Creek, California, a graphic design and consulting firm 
using Ventura Publisher and other PC and MAC platform software. In addition to custom design and consulting, BCA! 
offers Ventura Designer Stylesheets, a series of PAC’s containing from 10 to 22 style sheets. For more information you 
can call (510)946-1716. 

Nancy Bargine 

Nancy Bargine, CEO and President of Impressa Systems, has designed, developed and produced over 100 successful 
products. With 15 years experience in advertising, typography, package design and printing, she has dedicated the past 
three years to electronic publishing and the development of an automated pre-press technology. Nancy can be reached at: 
Impressa Systems, 1747 Northstar Drive, Petaluma, CA 94954, (707) 763-7758. 

Chris Bondy 

Chris Bondy, founder of Imagesetters West, has been involved in several aspects of printing and publishing for the 
past 17 years. He started in the industry as a graphic designer and later worked as a type designer and product planner for 
Information International, Inc. Along with producing all types of projects, Chris was an instructor of electronic publishing 
at UCLA, and on the product development team for Ventura Publisher, as well as the XPS700 publishing system from 
Xerox. Chris is also the award winning author/designer of “Publishing with Ventura”, a training course. Chris can be 
reached at: Imagesetters West, 7962 Convoy Ct., San Diego, CA 9211, (619) 576-2171. 

Byron Canfield 

Byron is the founder of Canfield Studios in Seattle, Washington, a production, consulting and training firm specializing 
in Ventura Publisher applications. He is a founding member of the Northwest Ventura Publisher Users Group, a regular 
contributor to Ventura Professional! magazine, and has co-authored three books on Ventura Publisher. Byron can be 
reached at: Canfield Studios, 4128 1/2 California Ave. SW, Suite 167B, Seattle, WA 98116, (206) 935-4494. 

Ran D. Lovig 

Currently serving with Ventura Software Inc. as a Customer Support Technician and QC Test Coordinator, Ran has 
over 10 years experience in Corporate Management. He served as Team Leader of the First Line Technical Support Group 
for DOS/GEM and Windows 3.0 versions of VP. He is also owner of DataPage Publishing, 10606-8 Camino Ruiz, #305, 
San Diego, CA 92126. 

Bob Moody 

One of the original Alpha testers of Ventura, Bob Moody has been producing all types of documents for five years. 
To his credit, he and his team have produced some 800 projects, totaling over 300,000 pages using Ventura Publisher. 
Bob is currently the President of VPUG, the international users group. Bob can be contacted at Coyote Partners, 7502 
Aaron Place, San Jose, CA 95139 Voice (408) 227-5068, Fax (408) 224-9086. 

Toni and Daniel Will-Harris 

Toni and Daniel Will-Harris are the creators of Designer Disk Stylesheets for Ventura Publisher. They are also the 
authors of several books, including, TYPEStyle: How to Choose & Use Type (Peachpit Press). Daniel has just completed 
videos on Ventura, Corel Draw, and WordPerfect for LeamKey (Orem, UT). You can contact them via CompuServe at 
73257, 2606, MCI Mail at DWILL-HARRIS, or at Box 1235, Point Reyes, CA 94956. 

Frances Wirth 

As Senior Test Coordinator and Technical Support Analyst at Ventura Software Inc. for four years, Frances Wirth 
worked on the development of VP DOS/Gem, Mac and Windows versions. She has taught community college classes in 
desktop publishing, and done consulting, and production work. She has a background in traditional printing and publishing, 
spanning three continents. Frances is presently QA specialist for educational multimedia software with Mediashare, San 
Diego 
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Introduction 


T 

I his booklet contains the listing and instructions for 
using the additional sample Style Sheets provided with 
your copy of Ventura Publisher. Separate disks contain¬ 
ing these Style Sheets were included in the original 
packaging of the software. 

If you haven’t done so al- described in this booklet are 
ready, please take the time to very easy to use, and operate 
fill out the registration card, very similarly to those in the 

Tutorial. 

As a new user of Ventura 

Publisher, you might want to The Style Sheets listed in 
familiarize yourself with the this booklet are setup ready 
program before you try and to use. Once installed, sim- 
use these Style Sheets. You ply follow the instructions 
should go through the Tuto- provided to take advantage 
rial provided with the soft- of the designs prepared by 
ware, which will give you a experts to make your docu- 
working knowledge of the ments as good as they can be. 
program. The Style Sheets 


style Sheet Guide 1 



Loading and Using the Styie Sheets 

A 

of the stylesheets are associated with chapters that 
demonstrate, by example, how to use it. In most cases 
the text of the chapter provides additional information 
on applying the design to your own documents. 


These chapter files are 
copied to your system by the 
Ventura Publisher Installer, 
either at initial or subsequent 
installation. To access the in¬ 
staller program, follow the 
installation instructions 
which can be found in the 
Installation & Configuration 
Guide. 

The installation program 
allows you to choose which 
groups of documents you 
want installed. The table be¬ 
low shows the amount of 
disk space each section will 
occupy: 


The documents are in¬ 
stalled into a directory of 
your choosing. The default 
directory is f:\TYPE- 
SETWPSTYLE where f is 
the drive that Ventura Pub¬ 
lisher is itself installed. 

General Information 

The Style Sheets de¬ 
scribed in this booklet are set 
up ready to use. The instruc¬ 
tions shown here assume you 
have some working knowl¬ 
edge of Ventura Publisher, 
and have gone through the 
Training Guide to familiarize 
yourself with the program. 


Section 

Number of 
examples 

Disk space used 
in Kb 

Academic 

3 

111 

Advertising Materials 

6 

290 

Business Documents 

12 

888 

Database Publishing 

4 

80 

Financial 

3 

43 

Forms 

4 

78 

Government 

2 

28 

Long Documents 

8 

215 

News Reporting 

4 

931 

Word Presentation 

2 

322 

Vertical Applications e.g. Legal 

4 

212 
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A Quick Review 

One of the first things you 
need to understand, as a Ven¬ 
tura user, is the way the pro¬ 
gram defines an Underlying 
Page and how it relates to 
frames. 

In using the program you 
have noticed how Ventura 
automatically adds enough 
pages to absorb all of the text 
fde you load into it. While 
this feature is one of Ven¬ 
tura’s best, it can also be a 
hindrance in some cases. For 
instance, most layout jobs of 
any length usually will have 
more than one text file. The 
creation of copy for a job is 
often written in sections and 
linked together. With Ven¬ 
tura you can even layout sev¬ 
eral different file formats on 
the same page in separate 
frames. Microsoft WORD, 
WordPerfect and WordStar 
text files can reside in the 
same chapter and even on the 
same page. Additionally, 
Ventura will allow you to 
link several text files to¬ 
gether on the Underlying 
Page. 

The Underlying Page you 
start with is actually a Frame. 
You can size the Underlying 
Page the same way you size 
any frame. In fact, if you size 
your Underlying Page less 
than the normal page size 


you have chosen, Ventura 
will print Crop Marks show¬ 
ing the page edges (if you 
have this option turned on in 
the print sub-menu). 

When you introduce addi- 
tional frames onto your 
pages, Ventura will flow the 
text around those frames. 
This makes the Underlying 
Page margins seem smaller 
to the text file, stretching the 
length of the document. 

It is important to under¬ 
stand this basic concept to 
take advantage of how we 
present the Style Sheets to 
you, and how you can take 
advantage of them right 
away. Please take a moment 
to review both the Training 
Guide and General Refer¬ 
ence manual to gain a better 
understanding on how 
frames are used in Ventura 
Publisher. 

Due to space limitations, 
the Style Sheets presented 
are kept to a minimum in 
page count. Where neces¬ 
sary, the description on how 
to use the Style Sheet will 
show you how additional 
pages will affect the Style 
Sheet. 

Specific usage of frames 
are described in the instruc¬ 
tions provided with each 
Style Sheet, but you should 


take note that frames that are 
placed on top of frames may 
be hard to highlight to delete, 
and or, add text and graphics. 
Holding down the CTRL key 
while clicking the mouse 
button will cycle through the 
frames so you can highlight 
the frame you want. 

The final point about the 
base page is that it can be 
reduced to smaller than an 
8 V 2 " X 11" size. This can be 
done two ways. First, look¬ 
ing at the Chapter Menu, un¬ 
der Page Size, you can select 
a different page size from the 
list provided. The second 
way is to highlight the base 
page, go into the Sizing & 
Scaling menu, and type in the 
page size you want. (See 
Figure 1) You can also posi¬ 
tion the reduced page any¬ 
where on the standard page 
selected from the Page Size 
menu under Chapter. 

Save As BEFORE Save 

When you start to use 
these Style Sheets you need 
to remind yourself to per¬ 
form a “Save As”, before you 
do a “Save”. Once you load 
a Chapter, make modifica¬ 
tions and save. Those 
changes will be kept for pos¬ 
terity. To keep the sample 
Style Sheets in their original 
condition; Load the Chapter, 
and delete the text file plus 


Style Sheet Guide 3 



any illustrations. Perform a 
“Save As New Style”, and 
give your style sheet a new 
name, then immediately do a 
“Save As”, you then type in 
a new Chapter name. This 
will insure that the original 
Style Sheets presented here 
will stay intact. 

Printing the Contents of a 
Styie Sheet 

Ventura Publisher has an 
option in the Update Tag List 
dialog box under the Para¬ 
graph Menu that prints the 
list of Tag names and their 
specific attributes. This is 
very helpful in determining 
what has been done to a Tag, 


and how the effect was cre¬ 
ated. It also allows you to 
review the contents of Tags 
to see if there is any duplica¬ 
tion. Please review the Ref¬ 
erence Guide for more 
information. 

Fonts and Width Tabies 

All of the stylesheets pre¬ 
sented in this manual were 
created in a Windows envi¬ 
ronment that had a PostScript 
printer as the default output 
device. The typefaces pri¬ 
marily used are Helvetica 
and Times. 

Because of the diverse 
range of type sizes that has 
been used, we require the use 


of software that can scale, in 
real time, screen and printer 
fonts to the size required. 
Adobe Type Manager 
(ATM) or TrueType are two 
such systems. 

Note; Using TrueType (a 
standard feature of Microsoft 
Windows 3.1) will result in 
Helvetica being mapped to 
Arial and Times to Times 
New Roman. 

European page sizes 

The documents provided 
in non-US packages are 
based on DIN pages sizes, 
e.g. A3 & A4. 
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4 Page Journal/Periodical 
NWSLTTR.CHP 
by Nancy Bargine 


HIGHLIGHTS 

Page layout— 
Portrait 8 V 2 "x 11" 

Ventura Features — 
Multiple text file usage 
Drop Caps 
Spot Color 

Liberal use of Ruling Lines 


Multiple text files make up 
this very flexible Newsletter 
Style Sheet. A four-column 
Tabloid-style front page is fol¬ 
lowed by an inserted three col¬ 
umn back page which can be 
used as a mailer. Paging down 
will give you the “Inside” page, 
using the same four column lay¬ 
out as the front page, a liberal 
use of ruling lines were used 
between columns and above 
heads. Drop Caps were also 
used throughout the text. Addi¬ 
tional pages can be added by 
inserting pages at the end of the 
third page. These added pages 
will take on the same charac¬ 
teristics as page three. 



IMPRESSA SYSTEMS PUBLISHING EXCHANGE FORUM / VOL. 7 SUMMER 1991 


The main heading should 
grab attention and say it all 
in a simple sentence. 


tfytm ‘re liU mui pro 
pie. yrw'ff read ihe aory 
captions fira. 

Skillfiilfy crt^ied. these 
Jexkes can mortvaie your 
busy audience la read 


These italic heads 
help organize and 
break up (poieniially 
boring) bodies of text. 

The big cap of ihi' fare- 
graph guides the reader'i 
eye lo^e bcginnjn^of the 

the inp of the ci>lumn cen- 

eye. 


This aiiicie is divided 
into enjoyable 
"bile-size ” portions. 



With this design, you 
can mix and match 
pages. 

ubloid-siyle front page. By 
pressing the Page Dow^ 

•'hack" mailer-page. Prew 
Page Down again and you’ll 

a complementary ihiee-col- 



You can e\en control 
how the text flows 
from page lopage. 


To now stiTies toother 
page} in the publication, you 



i the Insert key^ain; r'coft- 
nectcd" copy of the frame 
: will appew and 

; (Repeal thi} procedure fur 
i third, fourth ffamee and lo 

• There ore four text 
: files in this design. 
Thic newsletter is made 



BuikFageCoLI 


Ktr FESOUHCES 


FOR TUt ASKING 
MANAGEMENT 


CHANCE: COPING 


4 
2 
3 

5 

6 
2 
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Thesis/Dissertation 
THESIS.CHP 
by Nancy Bargine 


HIGHLIGHTS 

Page layout— 

Portrait 8 V 2 "x 11" 

Ventura Features — 
Ruling Lines 
Footnotes 

Running Headers and Footers 
TOC 


This Style Sheet presents 
copy in a very simple and ele¬ 
gant way. Designed as a thesis 
paper presentation, it allows for 
easy reading. A single column 
format with ample margins, this 
document can have all sorts of 


Visual 


Verbal-Synejgy: 


Words 
In Space 


By. Nancy Bargine, May 1992 
Course: Principles of Dreign 
Professor; Steven Charrier 



use 















Textbook 
TXTBOOK.CHP 
By Nancy Bargine 


HIGHLIGHTS 

Page layout— 
Portrait 8 V 2 "x 11" 

Ventura Features — 
Line Breaks 

Varied Inner-Line Spacing 
Change-Note Ruling Lines 
Reversed Text 
Running Footers 


This Textbook Style Sheet 
has it all: Cover Page, Title 
Page, Dedication Page, Table of 
Contents, Introduction and 
sample Chapters. This “Two- 
Column Look” is accomplished 
using the Breaks command. 
Separate paragraphs allow for 
the text characteristics to differ. 



High Output Design 

How to create apcM<eijul 
niad£ting machine usitjg 
\bilwu Publisher 


By Naicy Bargine 
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Single Page AD 
AD.CHP 

By Nancy Bargine 


HIGHLIGHTS 

Page layout — 
Portrait 8V2"x11" 

Ventura Features — 
Auto-Centering Alignment 
Quick Font changes 
Liberal use of White Space 


Simple - Direct - Effective, 
describes this single page ad. 
You can substitute any four let¬ 
ter word to create your own spe¬ 
cialized message. Or, use a five 
letter word to grab your audi¬ 
ence by spacing the paragraphs 
differently. This layout will 
want the reader to look at the 
additional message it contains. 



We’re using four letter words 
because that’s what it takes to describe 
the latest edition of Ventura Publisher. 



Four letter words like easy because 
if you want, you can manipulate Ventura 
designs from your word processor. 



Four letter words like fine; 
as in first rate. Professional. Powerful. 
Productive. Efficient. Finally. 



And. four letter words like save: 
as in save yourself some grief. 
Ask for your free Ventura info pack. 


Call loilay for more informaiion about thenew Ventura Publisher 4,1:1*600^22-6221. 

Ventura Publisher* is a iracJemaA of Ventura Software Inc., a Xerox company. Xerox* is a trademark of Xerox Corporation. 
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Singe Page AD 
Q&A_AD.CHP 
By Nancy Bargine 


HIGHLIGHTS 

Page layout— 

Portrait 8V2 "x 11 " 

Ventura Features — 

Multiple Column Layout 
Drop Caps 

Auto Centering on Page 

This is another example of 
an effective “Text Only” adver¬ 
tisement. The headline directs 
the reader to want to continue 
reading. The three column 
Question and Answers, look 
like a conversation which is in¬ 
terviewing the President of a 
company. The message con¬ 
veys that of a person explaining 
how they can help give your 
company a great image. 

The Head, Sub-Head and 
Footer use a Frame wide align¬ 
ment for the text, while the 
Body of the ad uses Drop Caps 
for the “Q” and “A”. The body 
text flows automatically 
through the columns. Ruling 
Lines were attached to para¬ 
graphs where needed. 


How 
To Create 
A Great Image 


An interview with John Doe, President and An Director for Your Company 


^^^John. every company needs 
an image, a ""look, ** if you wilt, 
but how does one go about 


Begin by defining your 
mission—what you sell why you 
exist. Gel it down to ten words or 
less. Then look ai your market. 
What do your customers really 
want? If you sell security systems, 
you don't sell alarms, you sell 
peace of mind. And what about 
your competition? Look at the best 
of them and be better. Be different. 
Exploit that difference in your 
printed image. 

You make it sound so simple. 
Okay. I've got my mission 


Now make a list of every 
printed item you will ever need. 
Define how it will be used and 
what it will be printed on. Look 
at the potential cross 
functionalities and ‘'economies”.. 
Ictleihead.' 

can happily share the same 
design style, the same paper. 


How do you find a good 
designer? 

Thai depends on what you 
need. Good design is made up of 
two pans; the design, and the 
words that make up the design. If 
you need both, you need a designer 
and a copywriter. Ad agencies and 
design recruiting agencies can 
usually put it all together fer you. 
but it's costly—anywhere from 
SI 5.000 and up for a corporate 
identity system. And that's just a 
handful of designs. Or. you can 
call our company. We do the same 
thing but with far fewer potted 
plants, and for much less money. 

In fact, quite a bit less. And we 

S lnieresiing. What’s the 
? How do you do il? 

By virtue of our technology. 
Using computers, we build 
professional designs that can be 
"cloned'', changed or expanded upon 
in a fraction of the traditional time. 
Consequently, the more you need. 


Are you saying lltal unless 
I buy a loi of designs I won 'i save 
money? And what if I can 7 write 
my own copy? 


r\ Even if you only need a 
letterhead, you'll save money. 
Point is, if you decide to print a 
newsletter in the future, you'll save 
even more because we can draw 
from the work that's already been 
done. And if you can't write copy, 
we'll do it for you. In fact, we can 
help you with a lot of things. 

Priming reconrunendations, 
companion supplies, and so much 


Tell us what you need. We'll 
break it down into definable parts. 
We'll provide you with a quick 
time and cost estimate. Once we get 
the go-ahead, we'll make your 
design and fax you a proof. In the 
same hour, you can change il and 
fax it back. You save time. We save 
time. You save money. It's easy. 
Just call 000-000-0000. 


Your Company 


Your Company Name* Your Address. City. State and Zip* Phone 000-000-0000 
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TrhFold Brochure 
BROCHURE.CHP 
By Nancy Bargine 


HIGHLIGHTS 

Page layout— 
Landscape 11" X 8 V 2 " 

Ventura Features — 
Multi-Column Layout 
Head layout across columns 
Portrait and landscape text on same 
page 

Text flow through frames 


This Tri-Fold brochure can 
be used either as a hand-out, or 
a direct mailer. Designed to be 
printed front-to-back, you can 
produce small quantities in- 
house on your own laser printer, 
or generate a camera-ready 
original, and have it repro¬ 
duced commercially. The cen¬ 
ter panel on the front cover has 
both address positions for mail¬ 
ing or hand-out. 


You'll learn a kit when you ocynpare a 
printed sample of this design with M’s text 
file in your processor. You’H discover 
that, in some cases, tags were used with¬ 
out any text at afl. A good exarr^M ies di¬ 
rectly above this paragraph. 




Specialty paper 
suppliers cur¬ 
rently offer an 
assortmerrt of 
cotorful “blank" 
brochure formats 
for laser printers 
as weB as copiers. Check the ycHlow 
pages under “Paper,* or cal Paper Drect 
fior a free (and worthwhile) catalog: 1-600- 
272-7377. 


Compai^Name 


'This is a quote from a satisfied 
customer. If you're Hke most people, youl 
read this quota after you read the m^n 
headings. SKitltully crafted, this device wA 
move the reader to the first para^aph of 
your brochure.* 

B06 TopspJV' PnM/dwrf 
Any Company USA 



PrGin*41S4S6-8M0 

Plui41$^2t70 


Your Service 
Uniquely Defined 


Your Brochure: Communication By Design 

A Powerful Markeffng Tool_ HowToCreeteYourOwn_Using Your Word Proceesor 


Bnxhures have panels toat kM ralher 
than pages that turn. Usualy, the ^yfritod 
brochure has three or four-pWiels pitnted 
on each side erf a single page. 

This design is considered a six-par^ bro¬ 
chure. However, the format Isn’t nearly as 
important as the content PH fi with factoaJ 
information. Unlfite ads. which have to 
grab a person's attention, the brochure al¬ 
ready has that attentioa Consequently, a 
wel-wrrtten brochure infomis and sels. 

A brochure can be a powerful marketing 
device. Some businesses earn annual six- 
figure Inccxnesiustbyplacir^tlnyadsina 
variety of publications, offering a free bro¬ 
chure. Their response is usualy good be¬ 
cause people who take the tme to request 
brochures are serious prospects. 



There are a total of two pages In this de¬ 
sign. This page produces the “rside’ 
spread of the brochure, and the next page 
(press Page Down) creates the “outsjde’ 
cover and back. 

In this brochure, you’l firxJ a single text fle 
connected to a series of frames. To make 
your own brochure, use your word proces¬ 
sor to type the text file. If Ventura is in¬ 
stalled on drive C. load the text file as: 
c:\vpsty1e^rDchure.txt. With the file on¬ 
screen, change the words to suit your 
business. Re-type or re-use the tags as 
needed. Frally. save the file utxler the 
original name. V/hen you open the chap¬ 
ter in Ventura you1l find your bnxhure, 
ready to print 

Don’t worry too much about the balarx^e of 
the columns; this design welcomes un¬ 
even column lengths. 

To assemble (after printk^ back-to-back), 
fold toe right panel (of tois side) first then 
the left The cover panel should open like 
a book. The page beneath should open 
from left to right 



The most effic'ieit way to create Ventura 
text is with your word processor^-by em¬ 
bedding Ventura lags’ in your word file. A 
Ventura tag - the “paragraph* style as¬ 
signment - looks like this: 

9BULLET 11 ■ Your paragraph of words 

(followed by a paragraph return). 

To familiarize yourself with the style attrib¬ 
utes of the brochure design, open the 
chapter In Ventura. Change to Ventura's 
tag mode by pressing Ctrl-fi. As you click 
on the various text styles, read the tag as¬ 
signment box to the right of your screen; 
you’ll see toe active tag name of the high- 
lightod style. 

Once you acquaint yourself with the tags, 
use your word processor to prtxluce the 
text Because of Ventura's efficient file- 
overwriting process, you can easily ‘cre- 
ato“ and manipulate Ventura designs from 
your word processor. 

■ ThisIsthe’Bulletirtag.Useit 
to highlight important points. 

■ Familiarize yourself with the tags. 
For how-to, see above. 

■ In your word processor, be sure to 
hdude a space betore and a;?er 
the equal sign of the tag name. 
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Invitation 

INViTECHP 

by Toni & Daniel Will-Hams 


HIGHLIGHTS 

Page Layout — 
Landscape 5 V 2 " x 4 V 4 " 

Ventura Features — 
Reduced page size 
Ruling lines around 
Spot Color 
Drop Caps 

A very simple, but effective 
layout for an invitation. The re¬ 
duced layout size is accom¬ 
plished be resizing the 
underlying page to the size 
noted. With “Crop Marks” 
turned on during printing, you 
will see the trim lines. You can 
very the look by setting the 
Drop Cap font to whatever you 
have loaded in your Font Width 
Table. 
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Three-Fold Flyer 
FLYER.CHP 

by Toni & Daniel Will-Harris 


HIGHLIGHTS 

Page Layout— 
Landscape 11" x 8 V2" 

Ventura Features — 
Multi-Column Layout 
Text flow through frames 
Ruling Lines 
Drop Caps 


This Style Sheet was de¬ 
signed to produce a handy 
three-fold flyer in-house. Text 
is flowed from section to sec¬ 
tion, and the reverse side will 
continue the message. Use of 
ruling lines, both at the header 
positions at the top of each col¬ 
umn, and separating sections, 
give this open design its flexi¬ 
bility. 


“Oops! Let me try again” 


Darts 
for the 
Hopelessly 
Uncoordinated 



"After being banished from the rec 
room, 1 didn 't think / would ever 
learn how to play darts—but DFB 
taught me how! ” 


A 

xJls a flyer, this piece is 
designed to be an accordion-fold. It will Ht 
inside a regular business-size envelope and can 
be printed on both sides. The underlying page 
is divided into three columns and the Pull 
Quote Tag at the top of this column has a 
built-in column break, assuring that the text 
will always appear at the top of a column. The 
frames that contain graphics have Vertical 
Padding added to control the white space 
above an below them. 


“Just a few minutes with the right 
teacher was all I needed. DFB's 
60-Second Darts program was great! “ 



SCHEDULE OF CLASSES 


Course 

Begins 

Fee 

Text Tag with Tabs 

Oct. 19 

Line Under2 Tag 

$150 

Fun & Profit 

Oct. 29 

4 2-hour classes 

$150 

Darts & Safety 

Dec. 6 

1 4-hour class 

$120 


Classes include: 

♦ Rubber-tipped Darts 101 

♦ Darts for Fun & Profit 

♦ Darts & Safety 

♦ 60 Second Darts 

♦ Darts Around the Clock 

♦ This is the Bullet Tag 


Darts for Beginners 

123 Safetyfirsl Dr. 

Rubbertip, CA 94956 800-555-DART 


DART CLASSES 
FOR 

BEGINNERS 
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Landscape Sign 
SIGN.CHP 

by Toni & Daniei WiihHarris 


HIGHLIGHTS 




Page Layout — 

Landscape 11" X 8 V 2 " 

¥" 

m m M 


Ventura Features — 




Auto centering of text 

Ventura’s graphics tools 

m 

Design 

8 

The graphics for this design 

u 

Conference 


were created totally in Ventura. 

Using the graphics tools avail¬ 
able, you can create different 
effects that compliment any 
sign or poster. You can also 


Room K 

3 RM. 


vary the page size and output 
this document to an imagesetter 

Ik. 

* m m 


for a larger end product. 







Go 

Thatta 

Way 


► 



Style Sheet Guide 13 






Inner Office Memo 
MEMO.CHP 
by Nancy Bargine 


HIGHLIGHTS 


Page Layout — 
Portrait 8 V 2 "x 11" 


Ventura Features — 
Fixed background Headers 
Spot Color 


This Inner-Office Memo 
was designed for efficiency. 
Once you have personalized 
this Style Sheet to your own 
company, you can re-create it 
over and over again in your 
word processor. 


l£AfWMQ CEKTIR INCORPORAnD 

ABRIDGE STREET 

SAN ANSELMO. CA »4e60 


INNER 

MEMO 


TO: ALL ASSOCIATES 

FROM: ARTHUR R, (ARKY) CIANCUTTI. M.D. 

DATE: m/92 

RE: INNER OFFICE MEMOS 

This Ventura Publisher memo template has been designed lor maximum 
inner-company efficiency. The background is fixed. To personalize, simply load the 
text file Into your word processor (C:\VPSTYLPWEMOFORM.TXT - if Ventura is 
stored on drive C). Re-use the tags, delete the old information, and insert your name, 
address and numbers. Save the fiie under the original name. Prom this point forward 
(or until you change your name) you won't have to touch the form background. 

To type a quld< memo, use your word processor, or type directly into Ventura. No 
format tags are needed; just place an extra paragraph return between paragraphs. 
(The date is considered a paragraph.) Save your file in ASCII format as: 
C:\VPSTYLEWEMO.TXT. Then, just preview, change and print in Ventura. 

BesL 


Arky 
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Report/Proposal 
PROPOSALCHP 
by Nancy Bargine 


HIGHLIGHTS 


Page Layout— 
Portrait 8 V 2 ”x 11" 

Ventura Features — 
Reversed Heads 
Running Footers 
Builets 

Signature Line 


This design offers a simple, 
elegant format for proposals, 
project summaries and outlines. 
Basic features include a booklet 
cover along with a variety of 
heading, body text bullets, and 
page breaks. Further, the extra 
wide left margin allow and 
compensate for spiral binding 
and three-ring applications. 


nilLliH LARSON AND ASSOCIA IliS 



PROPOSAL / PROJECT SUMMARY 
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Press Release 
RELEASE.CHP 
by Nancy Bargine 


HIGHLIGHTS 


Page Layout— 
Portrait 8 V 2 "x 11" 


Ventura Features — 
Ruling Lines 
Reversed Text Headers 
Spot Color 


Newspapers, magazines, or 
any print, video, or voice media, 
is hungry for news. If your 
news is really hot news, you’ll 
get better results if you submit 
it in the format that is generally 
appreciated by the media. This 
news/press release offers one 
style example along with a few 
tips. 


tmfireasa Sytitma Incorporated • August 1,1992 •For Immediate Release 

NewsRelease 

To succeed at gaining free publicity, 
you must have three things: 
names, imagination, and persistence. 


MEDIA CONTACT 


■ Donna Dodson 
Imprassa Systems 
211 Hill Boulevard 
Petaluma. CA 04952 
Fax415 / 456-2170 
Phono41S/48S*ie71 


The news In « nutshell 

SANFRANCISCO- Newspapers are hun¬ 
gry for news. If your news is really 
hot news, you’ll get better results if you 
submit it in the format that is generally 
appreciated by the media. This news re¬ 
lease offers one style example along 
with a few tips. 

When writing a publicity release, 
include the date as well as the release date, 
the person to contact, and the contact’s 
phone. Say who, what, where, when, why 
and how in the first paragraph, if you possi¬ 
bly can. Study your newspaper; notice how 
deftly most writers can work that data into 
the beginning of each article. 

Getting your story read is another 
thing. A reliable media professional once 
claimed that 80% of the news is “planted" 
by publicity firms. Popular columnists, on 
the other hand, have expressed resentment 
over the quantity and quality of “releases" 
received on a daily basis. Point is, 
news can be planted, but it’s got to be 
interesting news. 

To get to third base, you’ll want to 
know your contact's name, title, and if 
appropriate, their department. Try to 
phone that person before sending your re¬ 
lease. Meet for lunch if you can. 

Chances are. you’ll become the best kind 
of squeaky wheel; a friendly one. 


Mai) your release ten days in advance 
of the day it should appear, and include 
a short personal note. Follow up with a sec¬ 
ond phone call. Offer assistance, story sug¬ 
gestions and/or pictures. And, last but not 
least, be persistent. 

Welt-wntlen headings 

To change the news release text to suit 
your business, load the text file into your 
word processor (C:wreTYLE\RELEASE.TXT 
— if Ventura is installed on your boot 
drive). Once loaded, you’ll see this text - 
with pre-formalted tag names. Re-use the 
tag names as neetfcd, change the words 
and save the file under the original name. 
Open the news release chapter in Ventura 
to preview,change or print your newly 
formatted document. 

You can control where columns 
break with a special “break" tag. In your 
word processor, you’ll recognize it as: 
@^COLUMN BREAK >t. Use this tag to 
effectively control the balance of 
your columns. 

This design was created with two 
frames. In Ventura’s frame mode (Ctrl+U), 
you’ll see the (empty) base page frame, 
and if you look closely, you’ll see a faint 
border around the second (text) frame. 

In some cases, “secondary” francs provide 
nice options. In this case, the base page 
(with column guidelines shown), serves 
as a visual grid. The secemd frame pro¬ 
vides the option of a possible two-column 
format on a future secemd page 
—leaving the three-column format 
unchanged on page one. 


End 
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Organization Chart 
ORGCHART.CHP 
by Sandi & Cari Baiiay 


HIGHLIGHTS 

Page Layout — 
Landscape 11"x8V2" 

Ventura Features — 
Auto centering of text 
Ventura’s graphics tools 


This Organization Chart is 
created entirely using Ventura’s 
graphic mode. The basic page 
contains a marble clip art used 
to frame the chart. Since it’s on 
the base page, it will automat¬ 
ically repeat when any new 
pages are inserted. The marble 
is an EPS file. 
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Four Page Quarterly Report 

QTRRPT.CHP 

by Sandi & Carl Ballay 


HIGHLIGHTS 

Page Layout — 
Landscape 11" x 8 V 2 " 

Ventura Features — 
Multi-Color 
Tabbed or Table Text 
Ruling Lines 


The trim size of this Quar¬ 
terly Report is 5 V 2 ' x 8 y 2 "- It 
was designed using a landscape 
page layout, with the first and 
fourth pages on the same page, 
and the second and third pages 
as a spread. It would then be 
printed front to back on the 
same sheet, and then folded to 
the finish size. 

The illustrations used can be 
substituted for your own, as 
well as, the text and table fig¬ 
ures. 


Miscellaneous Tags 

Ttie tag us«d in tb« table is called Table 
Txt TR9. it is i ntended for use as a borizoA- 
tally tabbed type of table. Also u.sed for the 
Totals is TabI Total. TabI In Thous, and 
TabI Subl. These are all tabbed identically 
to line up. 

The Questiona tag and l$( Body lags on 
the last page are intended to work together. 
These two tags could also be used for the 
Notes to the rinancial statement if there 
were any. The Col Break tag foices a new 
column. The tags for the cover consist of 
Hdl TR48 BI and M Hd Hlv 8 W used in 
smallcaps. The frame with the cover text 
has text flow turned off. 

The page numbers are placed in separate 
frames and use the tag called Tl TR7 Sp. 




a few indi- 


vidual pages 


n VetBur 


page numbering would i» 



ABC COMPANY 


1991 ANNUAL REPORT 
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FAX Cover Sheet 
FAX.CHP 

by Toni & Daniel Wlll-Harris 


HIGHLIGHTS 


Page Layout 
Portrait 8V2"x11" 


Ventura Features - 
Ruling Lines 


This FAX format acts as its 
own cover sheet. The advan¬ 
tages are two-fold: First, it 
saves paper (thermal FAX pa¬ 
per is not recyclable), and sec¬ 
ond it saves time (you don’t 
have to spend time sending a 
separate cover page). 

It has the additional advan¬ 
tage of putting the most impor¬ 
tant routing information at the 
top of the page. Only the first 
inch of the page needs to be 
received correctly for the re¬ 
cipient to know what company 
it’s from and from whom. 


FAX 

DATE; 

12-6-92 

FROM: 

TO: 

RE: 

CC: 

PAGES: 1 

D 

Your Name 
600-555-1212 ' 

Their Name 
600-822-6221 

Fax Formal 

Whomever 

Including 
this one 


To Whom It May Concern: 

This fax format acts as its own cover sheet. The advantages are two-fold. First, it 
saves paper (thermal fax paper is not recyclable), second, it saves time (you don’t 
have to spend time sending a separate cover page). It has the additional advantage 
of putting the most important routing information at the very top of the page, so 
that only the first inch of the page needs to be received correctly for the recipient 
to know who it’s from and to. 

■ To Use This Format: 

The fax address at the lop is in a frame with seven columns. It uses two tags; Fax 
Head and Fax Body. Fax Head contains an automatic column break, so if you 
press Enter while in this tag, you will jump to the top of the next column. If you 
want two lines of fax head, such as appears in "Date,” press Control-Enter In¬ 
stead of Enter—This will create a new line, but not a new paragraph. To get a bet¬ 
ter idea of how this works, turn Tabs and Returns On. 

The body of the letter may either be written a word processing program, or typed 
directly into Ventura. VP can be a fast and efficient word processor. 

■ Graphic Logo 

To put your own graphic in this frame, choose Load Text / Pictures from the File 
menu, and load your graphic. Click on the frame that contains the graphic, then 
click on the file name of your graphic which should appear in the File List Win¬ 
dow. 

■ Return Address 

Your return address appears in a frame at the bottom of the page. In Text Mode, 
click your mouse in the box and simply delete the existing text by pressing DEL 
repeatedly, or highlighting the text and pressing DEL once. 

The Return Address text is in a repeating frame, so it will appear on every page of 
your fax. 


Corr^anyNama 
Addressl 
AddressS 
City. State 
Zip 
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Company Letterhead 
LETTER.CHP 

by Toni & Daniel WilTHarris 


HIGHLIGHTS 

Page layout— 
Portrait 8 V 2 ''x 11" 


Ventura Features 
Ruling Lines 
Bullets 


The body copy of the letter 
may either be written in a word 
processor, or typed directly into 
Ventura Publisher. VP can be a 
fast and efficient word process¬ 
ing program. 

You can substitute your own 
graphic symbol for the one in 
the comer of the sheet. Choos¬ 
ing “Load Text/Picture” from 
the File Menu, select your 
graphic and load it into the 
frame. 



June 2,1992 


Mr. M. Mouse 
123 Buena Vista 
Burbank. CA91601 


Your Name Here 
Your Address 1 
Your Address 2 
City. State. Zip 
Phone 
Fax 


■ Dear Mr. Mouse: 

To use this format: 

The body of the letter may either be written in a word processing program, or 
typed directly into Ventura. VP can be a fast and efficient word processor. 

Graphic Logo 

To put your own graphic in this frame, choose Load Text / Pictures from the 
File menu, and load your graphic. Click on the frame that contains the graphic, 
then click on the file name of your graphic which should appear in the File List 
Window. 

Return Address 

Your address appears in a frame at top right corner of the page. When in Text 
Mode, click your mouse in the box and simply delete the existing text by press¬ 
ing DEL repeatedly, or highlighting the text and pressing DEL once. 

Graphic Lines 

The lines in the lower left comer of the page are meant to be decorative—to bal¬ 
ance the address in the upper right corner of the page. They are in a repeating 
frame which will print on each page. If you don’t like them you can delete 
them. Because they are repeating, you’ll have to make them non-repeating or 
Ventura will not allow you to delete them. Go into Frame mode, click on the 
frame and select Frame. Repeating Frame, click on OFF, then OK. Now press 
DEL and the frame will be gone from all pages. 
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Company Envelope 

ENVELOPE.CHP 

by Toni & Daniel WilhHarris 


HIGHLIGHTS 

Page layout- 

landscape #10 Envelope 

Ventura Features 
Ruling Lines 
Centered Copy 


Carrying the same logo as 
the letterhead, this company en¬ 
velope complements the letter 
page with logo, type and overall 
look. 
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Award Certificate 
AWARD.CHP 

by Toni & Daniei WHTHarris 


HIGHLIGHTS 

Page layout— 
Portrait 8 V 2 "x 11" 

Ventura Features — 
Ruling Lines 

Portrait and Landscape fonts 
on the same page 
Dingbat fonts 


This certificate is made-up 
of several frames. It is possible 
to construct this document on 
the underlying page, it is easier 
to modify using this frame 
method. 


H 
CC 
LU 

u. 

O 

LU 

^ STARS 

O 
lu 
h- 
DC 
LU 
O 


Toni WilTHarris 


Is hereby 
presented this 
certificate in 
recognition of 
3 years 
outstanding 
service at 
Designers ink. 

Awarded 
May 23,1992 

T T T 


Pat Higgins 

DESIGN DIRECTOR 
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Business Cards 

B'CARDS.CHP 

by Toni & Daniel Wili-Harris 


HIGHLIGHTS 

Page layout— 

Portrait 8 V 2 “x 11” 
Standard Business Card Sizes 

Ventura Features- 
Ruling Lines 

Portrait and Landscape fonts 
on the same page 
Space for Company Logo 


There are five different busi¬ 
ness card layouts on this single 
page. Each card varies in both 
layout and design. Each card is 
also in a separate frame. 
Choosing one and repeating it is 
simple. Selecting the card you 
want in frame mode, copy the 
frame to the clip board. Select 
the “New” option under the File 
Menu, then paste the frame to 
the new page. Perform a “Save- 
As” and title the new chapter. 
Move the frame into place, re¬ 
place the crop marks to show 
the card edges, copy the frame 
and paste the frame several 
times, positioning the new 
frame into place. 



Frozen Solids inc. 

Sylvester J. Klondike 
Direclor of Marketing 
Zero Celsius Place 
Chilly. AK 94956 
(201)555-1212 
Fax:(201)555-1212 




YOU NAME IT, 
LTD. 

Rupert R. Stiltskin 
VP Naming 
Conventions 


Z 

H 

X 

g 

X 

a 


S. Ray 

Tenup-EndKyrlte 
Vertical Market 
Specialist 


75 Old Oak Road 46 Glyn Wggydn. Suite 

Prandial. NJ 07342 ™ 

Welsh Plains. NM 


CARD1 


CARD 2 


CARDS 


WILL-POWER INK 


Daniel WilUHarrls . 

Writer/Vesigner Box 1235 

Point Reyes, CA 94956 
415.555.1212 
Fax; 555,1212 
Modem: 555.1212 


CARD 4 



Where There's A Will... 


Toni WilFHarria 

Edilor/Designer 


Box 1235 
Point Reyes. CA 94956 
201-555-1212 
Fax; 201-555-1212 


CARDS 
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Resume 
RESUME.CHP 
by Nancy Bargine 


HIGHLIGHTS 


Page layout— 
Portrait 8 V 2 "x 11" 


Ventura Features — 
Ruling Lines 
Buliets 


Many job candidates think 
of their resume as just a sum¬ 
mary of past experience. But 
employers also use them to 
evaluate writing ability. To 
maximize your presentation, 
use this resume as a model for 
good communication. 


David HtUer 

Peialuma. California 94952 
Phont4IS-4S5l87l 


CAREER SUMMARY 

Demonstrated acoomplishmcnts in software design, system analysis, product engineering and teaching. 


EDUCATION 

St Bonaventure Unlvendty, St. Bona venture, NY 1970 
Major; Computer Science. Crmcentration: Humanities 
Ccftification; G.P.A. 3.8/4.0 major 


COMPLETED GRADUATE STUDIES 
State Univer^y at BuTTalo, Buffalo, NY 
Survey of Contenporaty Computer Insiniction. Summer 1971. 
Philosophy of Edi^tion. Spring 1972. 


PROFESSIONAL EXPERIENCE 
DirectorProduct Engineering 
Impressa Systems. Petaluma, Catifimia 

• Developed automated fnepeess design software for printing professionals, copy retailers. 

Counter Measure Security Systems. San Francisco, California 

• Engineered security systems fer large client firms. 

• Appeared in Newsweek magazine. Knight Riddcr newspapers. 

StalFConlract Programmer 

MicroPlus Software. Sonoma, California 

• Designed self-diagnosis program for Accounting Plus. 

• Developed an intelligent accounting installation program. 

Cook A Associates, Sebastopol. California 

• Developed phone links to “catd-bek'' fueling stations for accounting objectives. 

Learning Systems A Research, San FrarKisco, California 

• Developed on-line progress testing procedures for Bank of America and Home Federal Savings. 
American Business Systerru, San Francisco, California 

• Developed “Encrypted Note Pad" for use in banking and finance computers worldwide. 
Philippines Securities and Exchange Commissum 

• Dovided consulting services to the Ministries Information Service, Office of the Prime Minister. 

• Guest lecturer.Universkyof Manila. Government Studies Program. 


ACTIVI TIES/INTERESTS 

Music. Art Walking. Tennis. Gardening 
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Avery Labels 
LABELCHP 
by Bob Moody 


HIGHLIGHTS 


Page layout— 
Portrait 8 V 2 ''x 11" 


Ventura Features — 
Repeating Frames 
Muiti-Column Layout 


There are two different label 
formats included with this Style 
Sheet. Both are designed for 
use with an Avery #5260 label. 
These labels are designed to 
work with your laser printers. 
They are 1" x 2 5/8", matched at 
3 columns of 10. 

The page layout is three col¬ 
umn, with no gutter spacing be¬ 
tween columns. The names and 
addresses should be typed in as 
a single paragraph, using line 
breaks, not carriage returns be¬ 
tween lines. The second style 
uses frames to adhere to the la¬ 
bel format on the form. 


Suzanne Admore 

Western Bank 

11567 Plum Street. 1st FI. 
Chalsworth. CA 91311 

Jimmy J. Dorccy 

James & Assoc. 

22345 Livingston Drive 

Manhattan, KS 66547 

Toni Toni 

Health Matrix. Inc. 

8601 Johnston Street 

Atlanta. GA 30350 

Annette Annette 

Type Services 

1555 Moffett Drive 

Sunnyvale. CA 94089 

Melanie Drabinski 

Admission Serv. 

12300 Hammermil Ave.Box 40 
Newtown, PA 18940 

Viola E. Finkeltsien 

Letterman Army Depot 

San Francisco, CA 5^887 

ATTN: ACCOUNTS PAYABLE 

James P. Albright 

Just Right Books 

P.O. Box 503 

YourTown, NY 01101 

Donna Duprey 

Rock Island Railroad 

P.O. Box 9999 

Rock Island, IL61204 

Chuck Longden 

Longden & Associates 

P.O. Box 370 

Amertiville, CA 91908 

Mike Belldon 

Miltron Co. 

490 Jones Drive 

San Josc.CA 95037 

Joseph E. Esteese 

Klingman Associates 

321 Lemon Lane 

San Francisco, CA 95666 

Bill Leland 

Micro General 

222 Greenwich Street 

San Francisco, CA 94133 

Marilyn D. Derman 

555 Dandridge #98 

San Jose, CA 95111 

Dr. Thomas Smith 

Stanford Medical School 

P.O. Box 123 

Palo Alto, CA95111 

Ruth Livid 

Hydroplane Inc. 

44556 Smithson Drive 

Windham, NH 03087 

Dr. John Bradstone 

Carole Hamilton 

Sarah J. Newton 

18821 So. Matllock Road 

Bend. OR 97023 

2670 Marina Del Mar Ave. 

Del Mar. CA 92014 

21st Army Group 

Ft. Ord, CA 93455 

Tom Brinks 

Mills Co. 

5090 James Drive 

Morgan Hill, CA 95037 

Glenda Hecht 

New World Publishing 

2730 Mission Blvd. 

San Francisco. CA 94115 

Craig Louis 

Houseman Technical 

1509 Devon Street - #6 

Berkeley, CA 94708 

Rick Buchanan 

E.G. Smith & Co. 

3825 Academy Pkwy. 

Albany. NY 00110 

Lori Heidsmith 

South Washington Engineering 

1111 40th Street 

Wichita, KS 67220 

Mary Loving 

Bermuda Travel 

1000 W. 80th Street 

Minneapolis. MN 55439 

John Kingston 

Kingston Associates 

1024 N. Taylor 

Oakvill, IL 60502 

Suzanne Hellhound 

Aetna 

7756 N. 0‘Dell Ave. 

Irving. TX 75039 

Lorraine Vasques 

Rockets R Us 

P.O. Box 12332 

Houston, TX 77277 

Penny Dashman 

9716 Aspen Street 

Sunnyvale, CA 90630 

Fred L. Hollington 

Rock Station Works 

7765 S. Plympton Ct. 

Rocksound, IL6I204-2004 

Valerie Mendoza 

Consol General Inc. 

7155 Moffett Blvd. 

Sunnyvale, CA 94089 
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Product Catalog 
CATALOG.CHP 
by Byron Canfield 


HIGHLIGHTS 

Page layout— 

Portrait 8 V 2 ''x 11 " 

Ventura Features — 
Ruling Lines 
Bullets 

Frame Anchors 
Leader Dot Tabs 
Running Headers and Footers 
Database data entry 


This Catalog-Directory is 
designed to allow simple and 
automated incorporation of 
product information generated 
by a database. The design also 
adds the “Frame Anchoring” 
feature Ventura has built-in. 
This feature very helpful when 
updating your catalog. As 
products are either added or de¬ 
leted, the frame showing the 
drawing or illustration moves 
along with the text adjacent to 
it. 


Product iMd-in Go*« Hen 



Incredibly 

Useful 

Products 


in teprehenderit in votupute nonun 
Lorutnip(umdoIcrsUttnel.con, 
mum venami quit nottrud latwris r 
aliquipeseacomcc 
in voluptate nonumy. Umm iptum dolor 
til amei. com minimum venami quit not* 
laboritniti ul aliquipet aacom colcr 


Second Product 
Name Here 

Lorum iptum dolor tiiameLcon; r 
mum venami quit nostnid laborit ni 
aliquip ex ea com color in nprehend 


titai 


ivoluptaiei 


re^henderii in volupuie noi 
oooooo Htmeeacmiofiim 


) reprehendehi ii 
linimum veniami e 


n dolor 


INTHISSECnON; 

Flral Product Nam* Coos in 

Fourth Product Nam* Go** 

Sovanth Product Nam* 

Soeend Product Name H»ra ... 1 
Third Product Nam*. 2 j 

Filth Product Nam* Go** | 

Eighth Product Nam* Go** 

Sixth Product Nam* H*r*. 2 

Ninth Product Nam*. 3 


1 (800) 555-1212 
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Parts List 
PARTLST.CHP 
by Byron Canfield 


HIGHLIGHTS 

Page layout— 

Portrait 8V2''x11" 

Ventura Features — 
Tables 
Ruling Lines 

Running Headers and Footers 
Database date entry 


This parts list makes use of 
the Tables mode in Ventura and 
is designed to allow simple and 
automated incorporation of 
product information generated 
by a database. If generated with 
a data base, the tinted rows can 
be included in the database re¬ 
port to avoid the necessity of 
manually applying them. 
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Price List 
PRiCELST.CHP 
by Byron Canfieid 


HIGHLIGHTS 

Page layout 
Portrait 8l/2"x11" 


Ventura Features — 
Tables 
Ruling Lines 

Running Headers and Footers 
Database date entry 


Designed much like the 
Parts List, this Style Sheet 
makes use of the Tables Mode 
in Ventura. It also allows for 
the incorporation of items and 
prices by a database. 


Fan 1991 

PRICE UST 


fiuwiHty DfMOvmiA 

f! 

0 * Mfr. Part NurrtMT Diia+iipt<nn 



NEW REPLACEMENT PARTS 


PCBD ASSY-300 M 

Lorum ipsum Ooto 
nostrud labons m 


n M>luptats Donumy. 


0160 fiPE121-97ax^^1M100V C-F220PF20% 1l 


/CERMLr 

n vdnomt ex ea con dolor In repre^e^d6t 
voluptaie r>onumy. Lorkxn ipsum dolor sit amet. o 
minmum vanami quis nosirud labors nisi ut ale 
com color m reprenendern m voluptata nonumy. 


aliquipe: 
my. 

dolor in raprehertderlt in 


100.00 M.OO 80.00 85.01 


0160 SR20SC104MAAH 


CAPAcrroR-F:o 

repransndar 


«-20% BOVDC CER 

voluptata ronumy, 


C3216X7R1E104M 


t raprahandarli 


CAPACrrOR-FXD .1UF +-20% 2SVDC CER 
voluptata nonumy, Lorum ipsiXT) di 


voluptata r> 




0160 SR205C104MAAH 


CAPACrrOR-FXD .1UF +-20% 50VDC CER 

Ufum Ipsum dole* M amst. con; minimum v 
nostrud labors nisi ut aliquip ax aa com coioi 
raprabandarit in voluptaia nonumy. 


RPE121-O7exraiO3Mt0OV C-F.01UF20% 

Lorum l| 
nostrud 


Lorum ipsum dolor sit amat. con; minimum vanami quis 
nostrud SborS nisi ut aiiquip ax aa com color m 
raprahandarl m voluptata renumy. Minimum vanlami ax 
...n raprahenderl In voluptata nonumy. 


0160 C3216)(7RIH103K 


Lorum ipsum dolor si 


xn; minimum vanami qi 


F10%50VDCCER SMD 
fl aliquip ax m 

n raprehendaril In voluptata nonumy. 
Lmum ipsum dolor Sit amet. con; minmum vanami 
nostrud laboris nisi ut aliqup ex aa com color m 
reprahanderit m voluptata nonumy. Minimum vanIa 


REBUILT PARTS 


0160 SR205C104MAAH 


CAPACrrOR-FXD .1UF 4-20% 60VDC CER 

nostrud laboris nisi ut aliquip ax m com colo 


0160 C3216X7R1E104M 


CAPACrrOR-FXD .1 

Lorum ipsum dolor 
nostrud laboris nisi 
raprehandarit In voluptata rionumy. Minimum vi 
n dolof in reprehanderll in voluptata nonumy, 


RPei21-978COC102J100V C-F1000PF 5% 100V CERMLr 

Lorum ipsum dolor sR amet, con; minimum vi 
nostrud laboris nisi ut aiiquf) ex aa com coloi 
raprehandarit In voluptata nonumy. 


0160 RPei21-97eCOG220J200V C-F 22PF 5% 200V CERMLr 

Lorum Ipsum dolor sit amat. con; minimum 
nostrud laboris nisi ut aliqup ax aa com col 
reprahandent tn voluptata nonumy. Minimui 
aa con dolor In raprahendarS in voluptata n 


Prices subjsct (0 change without notice Order Toll-Free: 1 (800) 555-1212 
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Address/Phone Directory 
PHONELST.CHP 
by Byron Canfield 


HIGHLIGHTS 

Page layout— 

Portrait 7 " x 8V2" 

Ventura Features 
Ruling Lines 
Leader Dot Tabs 
Running Headers and Footers 
Database data entry 


This three-column layout is 
simple and direct. It allows for 
easy reading and look-up. The 
design also leaves a margin suf¬ 
ficient for three-hole punch or 
spiral binding. The data can be 
input direct from a word proc¬ 
essor or a database. 
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Balance Sheet 
BALSHEET.CHP 
by Chris Bondy 


HIGHLIGHTS 


Page layout- 
Portrait 8V2"xir' 


Ventura Features — 
Ruling Lines 
Tabs 
Graphics 
PRN-to-Table 


The data in this Balance 
Sheet was loaded into Ventura 
from a Spread sheet using the 
PRN-to-Table function. The 
Style Sheet turns off most of the 
ruling lines, and only uses those 
separating major sections. This 
design can be modified using 
the graphics within the Table 
area itself. 


ImageCorp 

Balance Sheet 

8/31/91 

ASSETS 

Current Assets: 

Ca-sh-Gcneral Accounts 

$ 241.870 

Petty Cash 

2.500 

Accounts Receivable 

627.790 

Inventory 

82.IS0 

Total Current A^ets 

$ 954.310 

Fixed Assets: 

Computer Equipment 

$ 310.360 

Production Equipment 

1.883.960 

Office Fum. & Equipment 

190.240 

Leasehold Inprovemcnis 

159.970 

Total Fixed Assets 

$ 2.544330 

Less: Accumulated Depreci:uion 

431.140 

Net Fixed AsseU 

$ 2.113390 

Other Assets: 

Deposits 

$ 29.190 

Prepaid Expenses 

34.000 

Total Other Assets 

$ 63.190 

Totai Assets 

$ 3,130390 

LIABILITIES & EQUITY 

Current Liabilities: 

Accounts Payable 

$ 250.280 

Accrued Wages 

71.060 

P/R Taxes Payable 

29.070 

Sales Tax Payable 

48.780 

Total Current LlabitIUes 

$ 399,190 

Long Term Liabilities; 

Bank of America Loan 

$ 554.440 

Cilkroip Line of Credit 

638.400 

Production Equipment Leases 

515,160 

Total Long Term Liabilities 

$1,708,000 

Total LiabUities 

$ 2a(rw90 :i: 

Net Worth: 

Common Stock 

$ 1.081.200 

Beg. Retained Earnings 

-278300 

Current Period ProfiiyLoss 

22,100 

Total UabWties & Net Worth 

$ 3.130390 i 
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10K Report 
10KREPRT.CHP 
by Chris Bondy 


HIGHLIGHTS 


Page layout— 
Portrait 8 V 2 "x 11 " 

Ventura Features 
Ruling Lines 
Tabs 

Line Breaks 


Financial documents usu¬ 
ally do not have too much flair. 
This Style sheet is designed to 
follow very simple rules in pre¬ 
senting financial data. The use 
of ruling lines, tabs and line 
breaks gives you an efficient, 
and clean looking end product. 


SECURITIES AND EXCHANGE COMMISSION 

Washington. D.C. 20549 

FORM 10-K 


ANNUAL REPORT PURSUANT TO SECTIONS 13 OR 15(d) 
OF THE SECURITIES EXCHANGE ACT OF 1934 

For the fiscal year ended October 31, 1986 
Commission File Number 0'12345 

RELIANCE ELECTRONIC PUBLISHING 

(name of registrant) 

CALIFORNIA 94-2019398 

(state formation) (I.R.S. Employer Identification No.) 


Costa Mesa, California 

(999)123-4567 
(rcgisiranfs telephone no.) 

Securities to be registered pursuant to Section 12(b) of the Act: 

Securities to be registered pursuant to Section 12(g) of the Act: 

Units of Limited Partnership Interest. 

Indicate by check mark whether the registrant (1) has filed all reports required to be filed by Sections 13 or 
15(d) of the Securities Exchange Act of 1934 during the proceeding 12 months (or for such shorter period 
that the registrant was required to file such reports) and (2) has been subject to such filing requirements for 
the past 90 days. 

Yes - No 


Documents 

Exhibit 
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Insurance Policy 
INSPOLCY.CHP 
by Chris Bondy 


HIGHLIGHTS 

Page layout 
Portrait 7 " X 9 " 

Ventura Features 
Ruling Lines 
Tabs 

Auto Numbering 


Boring can be the descrip¬ 
tion for a polices and proce¬ 
dures manual. Data needs to be 
presented in a straight forward 
manner with little flair. Design¬ 
ing such a manual can be tedi¬ 
ous, but if presented well, a very 
open and easily read document 
can result, this Style Sheet has 
built-in auto-numbering and 
running headers and footers for 
an easy layout. 


BLUE CROSS 


INSURANCE BOOKLET 


Reliance Electronic Publishing 
A STEP AHEAD I 
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Company Invoices 
INVOICE.CHP 
by Byron Canfield 


HIGHLIGHTS 

Page layout— 
Portrait 8V2 "x 11" 

Ventura Features 
Tables 
Ruling Lines 


This sample company in¬ 
voice makes extensive use of 
the Tables function within Ven¬ 
tura, for placement of items on 
the form. It can be used with a 
text file generated from a data¬ 
base, or by manually entering 
data. 



ANXIETY 

ENHANCEMENT 

INSTITUTE 

355 South North SirMi 
Coiwadlctory. MO 35234 
(837)033-2456 


S j Bureau of Meaningless Stalls 
7)991-EighthStreet 
i Globule. SK 95269 

O: 

Attn: E. A. Dolor. Esq. 

OCSCRIPmOi' 

Consultation 

Training 

Production 

Hurrtor 


INVOICE 

: INV. OATS;: February 30.1992 
70135 


AMOUNT! I 
100.00 
500.00 
250.00 

’ajoo.oo 


SUBTOW.: , ' 5.850.00 

SaiaatM N/A 

Shipping 4 handing 42.00 

'tOWLJ - 5 892 00 


^ T: Net 30 days; 1 % per month after 30 

:n'-. 
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Company Purchase Order 
PURCHORD.CHP 
by Byron Canfield 


HIGHLIGHTS 

Page layout— 
Portrait 8V2"x11’ 

Ventura Features 
Tables 
Ruling Lines 


Designed to coincide with 
the Company Invoice, this Style 
Sheet makes extensive use of 
the Tables function within Ven¬ 
tura. Data can be typed in di¬ 
rectly, or entered through a 
database 



ANXIETY 

ENHANCEMENT 

INSTITUTE 

355 South North Street 
Contractictory, MO 36234 
(897) 938-2456 


PURCHASE ORDER 

February 30.1992 
70135 


':T ;i Bureau of Meaningless Statistics 
j 71991-EighthStrecl 
i Globule. SK 95269 


An^Kty Enhancement Institute 
Stress Department 
553 - North South Street 
w:::; Pcrversc, MD 43263 


CONlTiUCI^ 

Nostrud Com 

Ea Dolor 



(897)938-2456 

40 days and 40 nights 

Carrier Pigeon 


ouwmv DESCRI^ON- 

PfltCE 



142 Mold spores 

.02 

2.84 

2 

7.500 Slug trails 

.42 

3.150.00 

3 

672 Prefabricated post holes 

1.14 

766.08 


8 


10 



3.918.92 



Sales tax 

N/A 



Shipping & handling 

74.35 



TOWt 

3993.27 







Viiiis 


T 

E 

R.: 

.M:! 

9 

Lorum ipsum dolor sit amet. con; minimum vena 
color in reprehendeni m voluptaie nonumy. 

mi quis nostrtid laboris nisi ut aliquip ex 
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Monthly Calendar 
CALENDAR.CHP 
by Ran D. Lovig 


HIGHLIGHTS 

Page layout— 
Landscape 11" x 8 V2" 

Ventura Features — 
Tables 


This Table constructed cal¬ 
endar is a single page monthly, 
that can be updated directly in 
Ventura. Its landscape format 
lends itself to easy viewing. 
Just by inserting pages and 
copying the frame that holds the 
table, you can add months as 
you like. 


from the deik cf. _ ..Ran D. Lovig 


[ January 1993 

Sunday 

Monday 

Tuesday 

Wednesday 

Thursday 

Friday 

Saturday 

J 

J 

J 

J 

J 



2J 



iJ 

iJ 

iJ.. 

-d 

_ioJ 

id 

id 

id 

id 

id 

id 

ili 

iil 

id 

id 

id 

id 

id 




id 

28 1 

29 1 

id 
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Time Management Form 

TIME-MAN.CHP 

by Toni & Daniei WHi-Harris 


HIGHLIGHTS 

Page layout— 
Landscape 11" x BV2” 

Ventura Features — 
Tables 

Auto Numbering 


This daily planner Style 
Sheet has 31 pages to account 
for a maximum monthly calen¬ 
dar. It is designed to be printed, 
front to back, and folded in half 
for a finish size of 5 V 2 ” x 8 V 2 '. 
There is a wide enough margin 
for the form to be three-hole 
punched. Data can be hand writ¬ 
ten in after the form is produced, 
or directly entered into Ventura, 
then printed. 


5/1/92 

INSTRUCTIONS; See Page 17 

5/2/92 

GOAL; Be growth-oriented, not goal-oriented 



7:00 


7:30 


"X 


•:Q0 


<00 


6:30 


8:30 


9:00 


9:00 


9:30 


930 


10.00 


10:00 


10:30 


10:30 


11:00 


11:00 


11:30 


11:30 






12:30 

1:00 

1:30 

2:00 

2:30 


12:30 

1:00 

1:30 

2:00 

2:30 


3:00 

3:30 

4:30 


3:00 

4:00 

4:30 


6:00 


800 


5:30 


5:30 


6:00 


6:00 


7:00 


7:00 


7:30 


7:30 


8:00 


8:00 
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Military Specification Document 

MiLSPEC.CHP 

by Chris Bondy 


HIGHLIGHTS 

Page layout 
Portrait 8V2"X 11" 

Ventura Features — 
Ruling Lines 
Tabs 
Tables 
Bullets 

Auto Numbering 


Military documents are not 
known for their design. Built for 
efficiency, these types of layout 
projects consist of data pre¬ 
sented with a “no-frills” ap¬ 
proach. This Style Sheet 
incorporates Tables, Bullets, 
Auto-Numbering, and running 
Headers and Footers to make 
your layout tasks that mueh eas¬ 
ier. 


UNITED STATES of AMERICA 

Military Document 

SECTION MITL910S/911(M)97-200-NA 



Chaat r2i,!rla "iT 

























vr. UCOION UMLLtttY 

Policy and Procedure Manual 

POLICY.CHP 

by Chris Bondy 

HIGHLIGHTS 

Page layout— 

Portrait 5V2" x 8V2" 

Ventura Features — 

Ruling Lines 
Tabs 
Tables 
Bullets 

Auto Numbering 
Equations 

Ventura Line Graphics 
Reversed Text 
Cross Referencing 

This style sheet uses many 
of the built-in features within 
Ventura. Cross Referencing is 
used for the Chapter number, 
Chapter and Page number of the 
footer, and Chapter number and 
Title in the Header. Two exam¬ 
ples are shown for step-by-step 
instructions, and a special way 
of illustrating a Note of Warn¬ 
ing box. Three examples of how 
to display Equations are also 
shown. 


no 











onivirui- o I I ui- ^1 


Technical Documentation 
TECHDOC.CHP 
by Bob Moody 


HIGHLIGHTS 

Page Layout — 
Portrait 7" x 9" 

Ventura Features — 
Ruling Lines 
Tabs 
Tables 
Bullets 

Auto Numbering 
Equations 
Ventura’s Graphics 
Reversed Text 
Cross Referencing 


This style sheet uses many 
of the built-in features within 
Ventura. Cross Referencing is 
used for the Chapter number. 
Chapter and Page number of the 
footer, and Chapter number and 
Title in the Header. Two exam¬ 
ples are shown for Step-by-Step 
instructions, and a special way 
of illustrating a Note or Warn¬ 
ing box. Three examples of how 
to display equations are also 
shown. 


Chapter 1 
Chapter Title 

Headline 1 

Uw Mitfldard greeldngcnpy ioone mighi «ce hew copy willfli>w ina 
u wcl IS. in (Tinted funn. 

Sl»p 1 This is copy fer Step numbered tesL nie icsi could 





Sfnp i This is c<vy fur Step numbered lest. The Icsl could 



Step 3 Ibis is copy for Step numbered trsL Tbe test could 



template. Its purpose is only to fill in test that will be seen 'on-screen'. 









-dc—1- 





HtlMr? 

— 1 1 — 


— 1 "* 1 ^ 


riiilrla "3Q 
















Book 

BOOK.CHP 

by Toni & Daniel Wiii-Harris 


HIGHLIGHTS 

Page layout— 

Portrait 8V2 “x 11" 



Ventura Features 

j 

Drop Caps 

Footnotes 


Bullets 


Vertical Justification 


Running Headers 


A single column vertically 

Preserve and Protect 

and horizontally justified text 

Our National Parks 

make up this clean and simple 
style sheet look. The running 
header includes automatically 
generated page numbers, and 
inserts the book title and chapter 
heading. The footnote feature is 
also implemented. 

Talking in the woods can be a profound experience. An old growth forest 
%/%/ is a phenomenon that many people have simply never encountered. Work- 
T T ing with this chapter is probably something you've never encountered, 
either, but it's not going to be difficult. The notes for working with the chapter and 
s^le sheet are fairly straightforward. The chapter number is in its own frame and 
the circle is drawn using Ventura's own graphics feature. The chapter title and sub¬ 
title are right-aligned. The Body Text is Jusdried and Vertical Justification is also 
used in this chapter. The illustration on the following page is sized by using Fit in 

Frame. Distorted. That frame and the attached caption frame have vertical padding 
added. Footnotes appear on the next page, and this style sheet also includes tags for 
pull qu(Mes. and bullets using dingbats. Headers have been set up for automatic page 
numbering and for book title and chapter titles. The backwards L shape at the top 
left comer of the page is used as a crop mark for positioning. It is made up of graphic 
lines and will repeat on every page. This format uses the entire 8.5 x 11 inch page, 
with 13.5 point body text. It is actually designed to produce a smaller book by 
having die pages photographically reduced by 18 per cent This will give you a 7 x 

9 inch page with about 10.5 point type and a higher resolution. 
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Book 

B00K2.CHP 
by Rick Altman 


HIGHLIGHTS 

Page layout— 
Portrait 7" x 9" 

Ventura Features — 
Rotated Text 
Bleed Tabs 
Reversed Text 
Bullets 
Breaks 

Running Headers 
Auto Headers 
Dingbat Fonts 


This single column, two col¬ 
umn look Style Sheet is a mini¬ 
tutorial in itself. The design is 
the one used in the book “The 
Easy Ventura Book”, and util¬ 
izes many Ventura features the 
automated way. 

The “Tutorial” style layout 
takes advantage of numbered 
paragraphs and note paragraphs 
for easy reading. This design 
can be adapted for any learning- 
type publication where the 
reader needs to follow a stepped 
procedure. 


I rame mcxie is perhaps the lca.st intuitive of 
Ventura's four modes, so let's get it out of the way! 
It is also quite possibly the most important. 

Ventura's concept of the frame is central to ail of the 
program's file handling. 

While Ventura E*ublishcr has its moments where it 
appears to be very free-form in its operation, it is 
actually a highly-structured, disciplined program. 
Text and graphics that you import from the outside 
join with Ventura in a very regulated way; they are 
brought into frames. 

If a newsletter is to have two aniclcs and two 
graphics on the same page, it is Frame mode that 
directs traffic and assures that each object is placed 
properly. If 200 pages all need a bit more left 
margin, it is Frame mode that turns it into one step 
for you. not 200. 

There are other programs that cater more to the 
free-spirited illusuutor who likes to drop objects 
anywhere on the page and then ma.ssage them into 
place, but there are few programs that are as 
fanatical about consistency as Ventura Ehiblishcr, 
and that is due in part to Frame mode. 
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Technical Manual 

MANUALCHP 

by Toni & Daniel Will-Hams 


HIGHLIGHTS 

Page layout— 
Portrait 7" x9" 

Ventura Features — 
Breaks 
Tables 
Bullets 

Auto Numbering 
Frame Anchors 
Vertical Justification 
Running Footers 


Technical documentation is 
the hardest to design. The layout 
needs to be clean, not over¬ 
crowded, and lends itself to be 
read very easily. It needs to keep 
the reader interested. This Style 
Sheet incorporates many of the 
features Ventura has built-in, to 
make your layout of a technical 
document as easy as pie. 


Automatic Software manual 


Install 



Figur* *1 

Thif rymM m*an$ 
Ouf BbVlarT 


shows how you can suionudcally: create side-by-side paragraphs, 
number paragraphs and lists of figures, create foolcra which change 
to reHeci the current topic, and bulleted lists using your own custom 
graphics, as well as anchoring graphics to text 
Frame Anchoring: The paragraph “above*’ this one (it ceatly sits 
directly to the lefl of the rirst line of this paragraph) uses the Frame 
Anchor tag. The text of this ug is set to White, so it Is invisible on 
the page. If you'd like to see where it is. go into Tagging mode, click 
right above the graphic and click near the bottom of the right-most 
arrow (don't click on the text above the balloon as it is “Box Text”). 
This tag places your graphics in the outside margins of the page. 

If you want to see the frame anchor itself, select View/Show Tabs i 
Returns. You’ll see a "degree" symbol. Move your cursor until you 
see the words "Frame Anchor" in the status area at the bottom of the 
screen. To edit the anchor press *0 or click on Faragmph/Edii Spe^ 
cial hem. This example uses the "Relative, above anchor line" an¬ 
chor type. It's a good idea to set Frame/Sizing Scaling/Flow Test 
Around to OfT for graphics (and captions) in the margins. 

If your text moves and you want the frames to catch up. select 
Edit/Re-Anchor Frames. 


Ft2 ■ Body Text 
F2 - Sub 24 l/A 


Keystrokes: The text to the left of this paragraph uses the Keystroke 
style. Notice that it appears on the same line as this paragraph and 
uses no additional vertical space on the page. Keystroke paragraphs 
can be as long as the paragraphs they are next to, but not longer. You 
can allow them to wrap naturally, but if you want to start a new line 
you will need to press CONTROL-ENTER, instead of Just ENTER. 

This paragraph uses a custom bullet created with a frame anchor. 
This frame anchor is different from the first one on the page be¬ 
cause it uses a different type of anchor—"Relative, automatically 
at anchor." This anchor type moves frames with text in real time. It 
will also duplicate frames if you insert more than one anchor with 
the same name. 


Here's an exai 
chorwith the i 


nple. This paragraph begins with another frame an- 
ame name, so the graphic has been duplicated. 


^ To use mis feature, use the "Hanging" tag. inscn a frame an¬ 
chor set to "Relative, automatically at anchor." Press TAB to 
move to the normal text margin and type the rest of the para¬ 
graph. You can also insert these anchm using a word process¬ 
ing program. Look at this text file in your word processor to 


see how it’s done. Note: This tag is not justified because Ven¬ 
tura does not support labs in justified text and this tag re¬ 
quires a tab to align the first word on the first line. 


This tag is called “Box Around" 
“Ruling Box Around" faaturs. 

’ and uses the 


Notice that the footer is different than the oni 
updates the footer to icneci ihe most recent Su 
one to the right of this paragraph. 

e on page 1. Ventura 
b24 L/Atag. like the 

Auto Footers 

• This paragraph uses the normal Bullet lag 

. This applies a bullet 

F4 a Keystroke 

F5b Bullet 


1. This is the "Numbered List" tag. It will automatically place a 
number at the start of the paragraph, but this number is really 
in a separate paragraph. 


2. The numbers are aligned on the period that follows them. 


3. The numbers start o 
body text 

ver automatically after a 

paragraph of 


This Is the body text. 




1. Notice that the numi 

bcTingwas reset to 1. 



2. To renumber, press 

*B. or select Edit/Renum 

iber Chapter. 


IN CASE 

Of E M e R Q E N C y (•T.i.i. H..4t 

In Cbm of Rra: 
OTabla Text 

Use Extinguisher 

Call 911 

Run screaming 
from room 

In Case of 
Earthquaka 

Stand in doorway 

Get under table 

Run screaming 
from room 

Nuclear War 

Prevention 

Disarmament 

Run screaming 
from planet 
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Magazine Article 
MAGARTCLCHP 
by Rick Altman 


HIGHLIGHTS 

Page layout — 
Portrait 8"x10" 

Ventura Features — 
Breaks 
Bullets 

Running Headers & Footers 


This Style Sheet is an ex¬ 
cerpt from Ventura Publisher 
Conference held in 1990. The 
page size is slightly smaller than 
a normal 8 V 2 " x 11", to allow for 
bleeding when you send the 
chapter to an imagesetter. The 
chapter is a tutorial itself on 
Typography, so take advantage, 
not only of good layout tech¬ 
niques, but learning a bit about 
fonts and how to use them. 



u 

I laveyoufHMiccdhowugly your junk mail )us 
goiien ov«f the last couple of years? People seem to 
discover (he benefits of desktop publishing and forget 
that they ever cared ^>(Hit wfun their stuff looks like. 

Our newfound enthusiasm for DTP blinds us to the 
basic guidelines for producing professional-looking 
documents. Yes. love can be very blind. 

Toot; Lkii 4U this pricfifie<i'Ju.u came off the 
primer and I did it my je(fl Doesn 'I it look grem? 

Dick: Wow. you did thai^ I didn 'i intnv m c could do 
all those kinds of letters! 

Xlmyi And that's ortfytaingfixe. I think 'nt'vegot 

M,n»«ioo(>t..rvedcciild(c«cepliOiscopoinl hu Helrii 

outsomeofthebctterknownbawsofb'pography.with ^7 ' 

respect to how they relate to Ventura PuW isher. WSI d FTIS R H 


COttFEFCNCE MAGASre. f, 
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Index 

INDEX.CHP 

by Toni & Daniel Will-Hams 


HIGHLIGHTS 

Page layout— 
Portrait 8"x10'' 

Ventura Features 
Auto Index 
Ruling Lines 
Running Footers 


Automatic index generation 
is but only one of the strengths 
of Ventura Publisher. In this 
Style Sheet a three-column for¬ 
mat is used to its fullest to dis¬ 
play this technique. Index 
entries are made directly in your 
text file, and then Ventura does 
the rest. 
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Table of Contents 
TOC.CHP 

by Toni & Daniel WilPHams 


HIGHLIGHTS 

Page layout— 
Portrait 8"x10" 

Ventura Features 
Auto TOC 
Ruling Lines 


Another major Ventura fea¬ 
ture is the automatic generation 
of a Table of Contents. Com¬ 
monly tagged Headlines and 
Sub-Heads are used to generate 
a text file that is formatted auto¬ 
matically. You just apply a 
Style sheet and the project is 
done. Ruling lines separate the 
sections in this spacious design 


j 



Table of Contents 


xl Preface 


1 Previewing Ventura: 
What's Under the Hood 

1 Olijix-iivcs 
I Befitft You Sum 

I Basic DTP Tenninology 

6 Ctwvcniions tuiJ Visuiii Cun 

7 Using Online Help ami ilte Lsi upe Key 
7 TbePutposeufThisChapier 

7 Running Veniufa 

8 ■'Fui/y“Tein—Can"! Read the Serwfi? 
♦ The Opening Screen 

10 Specifying the Diieciory 

II Creaiing Your First Chapief 
14 Saving Your Work 

14 Exiling from Ventura 

15 Adding Files to a Chaffer 
18 SavingYourU^(Again) 


19 liJiiingTcxi 

20 Adding Gruphicx 

23 Asking Questions and Gelling Answen 
29 Summary 
29 "Key" Keystrokes 

29 Questions 


2 Chapters and Style Sheets 

31 Objectives 

31 A Brief Review of Basic DTP 
Terminology 

32 About Chapiert and Style Sheets 

33 Saving 

33 living Save As 

34 Updating the Tag List 

34 Using Table F.Jil 

35 Creating a Table 


J 


38 Data Entry 

40 Viewing the Screen 

41 ViewingaTable 

41 Summary 

42 "Key" Keysmikes 
42 Actions 

42 Queslhms 
42 Exmisn 


3 Working With Table Edit 

45 Objectives 

45 Modifying the Structure of a Table 

46 Deleting i Freld 

47 Changing the Field Name 

49 Deleangt Record 

49 U»ng"Un<io" to Restore 1 Deleted Record 
49 Using Backspace to Delete the Contents 
ofaFidd 

SO Adding Records 
S3 Browsing and Locating Data 
in a Table 

53 Moving to a SpeciFic Field 

56 Designing the Table 

58 “Key" Keyt4n^cs 

59 Actions 
59 Questions 
59 Exercises 


4 Interacting with the Screen 

63 Objective 

63 Changing the Appearance of The Screen 

67 Formalimg Tables 
68 Summary 

68 "Key” Keystrokes 

69 Questions 


5 Focus on Style Sheets 

73 Why Style Sheets Are Imponani 

74 A Review of the Insianl Design 

74 Creating Your First Style Sheet 

75 Setting Margins and Columns 

76 Selling Column Widths 

77 Choosing the Proper Font 


G Glossary 

237 Terms 


Command Summary 


Menu Map 


Qfi/lo .Qhnof r3»f/rf/x 4/j 






Table of Contents 
T0C-2.CHP 
by Rick Altman 


HIGHLIGHTS 

Page layout— 
Portrait 7“ x 9" 

Ventura Features 
Reversed Text 
Graphics 
Breaks 
Auto TOC 


This is another view of a Ta¬ 
ble of Contents. Using reversed 
text to separate the sections, and 
leader dot tabs, this design is 
part of the overall design of 
BOOK2.CHP, also by the de¬ 
signer. Three levels of TOC 
were used to create this graphi¬ 
cally oriented piece. 
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Table of 
Contents 


The Conceps of Ventura ^ 

■■ Hew VflnmmDoes 

.ATourorVsflmra..7 

^ Diabg Boxes V i: ^ 17 

' The Rest or the Team:'; vvV'20 ■ 



iitile Boxes on Page ;; 
' p'catin j Sk Frame ;.w* / 


ilOOJ Household Uses for Fratmi, 
Loading Text ides 
I Further with Frames.:!,• J.-- 
J The Underlying Page. 

ADayatiheOfrice.. 

























4 Page Newsletter 
NLETTER.CHP 
by Sandi & Carl Ballay 


HIGHLIGHTS 

Page layout— 
Portrait 8 V 2 "x 11" 

Ventura Features — 
Reversed Text 
Graphics 
Breaks 
Ruling Lines 


Using a basic four column 
page layout, a liberal use of 
frames were placed on top of the 
base page to give the varying 
column width effect. The text in 
some of the stories describe the 
techniques used. 

When flowing text files 
from one page to another it is 
wise to place at least one of 
these files on the “Underlying 
Page”. If all of the text files are 
placed in frames you will con¬ 
stantly need to add pages to 
your Chapter. 



news 


BBI 


NEWSLETTER DOCUMENTATION 


Thk It Paragnpb 
Tag Sub U 
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Single Page Flyer 
SCOOP.CHP 

by Toni & Daniel Will-Harris 


HIGHLIGHTS 

Page layout— 
Portrait 8 V 2 "x 11" 


Ventura Features — 

Ruling Lines 

Portrait and Landscape fonts on the 
same page 
Color 
Bullets 


This traditional layout page 
has been through some renova¬ 
tion. Incorporating some of the 
Windows 4.0 features, this 
Style Sheet can be adapted for 
any single sided, or double 
sided flyer. 


Ventura Publisher 4.1 
Now Available! 



Volumes 
Issue 9 


September 1992 


V cniura Software 
Inc. has announced 
yei another break¬ 
through in publish¬ 
ing performance, the new 
Ventura Publishcr4.1 for Win¬ 
dows. This newest member of 
the Ventura Publisher line-up is 
the most flexible, most com¬ 
plete publishing package any- 
where —any price. 
Engineered to get the most 
from the Windows environ¬ 
ment. Ventura Publisher 4.1 
also includes many new capa¬ 
bilities requested by Ventura 
users. It combines amazing 
publishing power with true 
ease-of-lcarning and use. so 
even beginners get profes¬ 
sional-looking results right 
from the start. 

The new Ventura Publisher 
4.1 f<x Windows gives you all 
the great features that have 
made Ventura the stand.vd for 
publishing the world over— 
plus it's packed with scores of 
new features. For starters. 


there's a new user interface that 
gives you a choice between a 
Windows-type ButlonBar 
mode and the traditional Ven¬ 
tura Classic menus and tool¬ 
boxes. There's a spelling 
checker that works on a se¬ 
lected range, a file, multiple 
files, or an entire chapter. 
There's search and replace for 
text, attributes, and tags, so you 
don't have to return to your 
word processor, and there's a 
handy undo/redo option. You 
can cut and paste bitmaps 
through the Windows Clip¬ 
board and add and delete mul¬ 
tiple pages simultaneously. It 
also supports the original five 
dictionaries that the 
DOS/GEM version has built- 

Also included . Object Link¬ 
ing and Embedding (OLE) to 
Windows 3.X server applica¬ 
tions. as well as an extension 
for programmers to create inte¬ 
grated applications. 



Clear sailing ahead with 
Ventura Publisher 4.1 
Windows Edition’s new full- 
color support. Once again 
Ventura chans a new 
course for publishing. 


HIGHLIGHTS: 

. New user interface 
with ButtorBar and 
Classic modes! 

« Sculpted dialogs 

• Frame tags for fast 
page setting! 

» Right mouse button 
support! 

• Set margins and 
tabs Interactively! 

» Ventura Scan 
Included! 

» Ventura Separator 
Included! 

• ButtonBar editor! 

• Move toolboxes 
around or iconize 
them! 

a AMI Pro text filter! 

a For information, cat! 
(800) 822-6221 


Introducing the New 
Ventura DataBase 
Publisher 4.0 

D atabase publishing is even more powerful because Ven¬ 
tura DataBa.se Publisher 4.0 for Windows enables users 
to automate the publishing of database information any 
way they want, and deliver professional, high-quality 
dtKumcms with ease, precision and accuracy. 

Ventura DataBase Publisher 4.0 for Windows is tdcal for corpo¬ 
rations with major publishing tasks such as catalogs, pnee lists, 
rmonciol reports, directories or other data-mtensive documents. 
Service bureaus who provide database publishing 
services, and small-lo-medium-sizcd p _ 

businesses who have previously rij I ^ 

lacked the tools or expertise to publish ,,- •:: 3^5 

databases, will also benefit from the pro ^ < f 

ductivity enhancements of Ventura Data 
Base Pub]isher4.0 for Windows. ^ :: ** 

You can also expand the power of Ventura 
Publisher 4.1 for Windows with impressive * 
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Multi'Page Journal 

JOURNALCHP 

by Toni & Daniel WilhHarris 


HIGHLIGHTS 

Page layout— 
Portrait 8 V 2 "x 11 " 

Ventura Features — 
Ruling Lines 
Running Footers 
Vertical Justification 
Footers 
Drop Caps 


This very straight forward 
two-column layout, lends itself 
to this clean simple design. The 
combination of type and lead¬ 
ing used, Carding and Justifica¬ 
tion turned on, gives this design 
its clean and uncluttered ap¬ 
pearance. 


Journals: Adding Some Style 


by Lucy Bradshaw 






jmunJ. You 


styicMy 








cttiumn fomuil reliuk on un imV-m of «>ne intii fur ihe pani* 
graphs and alrmtsiull other icsi clemenis.<HM;h its the byline, 
suhhc^. and pull qwHes. The Pull Quote lag has a one inch 
In h'ntm Left spacing lo hum iu block -dupe. The Headline 
and Byline do not have eura while spaced added to their 
lags. Their spacing is manipulated by reiums (using the Bixly 
Text lag) so ihal space can he adjusted lo suit various lexi. 

Veniuni Sofiwaie Inc. has announced yet 
another hreakihrough in publishing performance, the new 
Wniun Publisher 4.0 Windows Edition. This newesi mem¬ 
ber of the Vemura PuMishcr linetqi is the most flexible, most 
complete publishing package anywhere—at any price. 

Many design possibilities present 
themselves when you set out to 
construct a newsletter or journal. 
You can vary column widths and 
mix typefaces to create a texture 
and distinctive style all your own. 

lingineered to gcH ihe most fn>m the Win- 
d»w^envirunmeM.Wntu^a Publisher4.0alNO includes many 
new capabihties requested by Ventura users. Il combines 
amaeing publishing power with true ea.se-oMeaming and 
use. so even beginners get professional-iookini results nghi 
from the Stan. The new Windows 40 Edition gives you all 
Ihe great feaiurcs that have made Veniura the standard for 
publishing ihe world ovee—plus it's packed with scores of 
new features. For staners. there's a new ’^■llmg checker that 
works on a selected range, a file, multiple Tiles, or an entire 


a handy undiVredo option. Yt 

maps thmugh the Windows Cliphoard. add and delete multi. 

artiund irregularly-shaped ohjecis. Il also supports 

Houghion-MitTlin inientaiiimal diclitviarics in 12 languages. 

You can also expand the power 
of Ventura Publisher Windows 
Edition 4.0 with an impressive 
array of new products that 
combine smoothly and completely 
with Ventura to give you the 
maximum in speed, productivity 
and ease-o(-use. 




pmgra 


rupuhiliiies. Easy to i 
ie road to professio 


tally n 


.1 publisi 


these new formats are imly an adde-d v 

There’s also Dynamic Data Exchange 
(DDK). Object l.inking and Embedding (OLE) (o Windows 
3.0clieni/server applications, as well as an extension for pro¬ 
grammers 10 create integrated applicalions.Venturti Publish, 
er Windows 4.0 feaiunrs enhanced coliv suppon. including 
PANTONE. 24-hii Til F. PCX. and i;PS continuous tone im¬ 
ages. For information, call l8IX)l 822-8221 in the U.S. and 
Canada. Publish in color on your PC! You can define colon 
using CMYK. CMY. RGB. HLS. PANTONE's 700 spiX and 






3<MX> procevs coUtrs. You now have the ability to define 
654KX) process colors and 25S sp«q colors in your Ventura 
documeM. There's DCS supptm too. You canalsoexpand the 
power of Ventura Publisher Windows EdHi4M)4.0wiih an im¬ 
pressive array of new products that combine smoothly and 
completely with Ventura to give you the maximum in speed, 
pioducliviiy aiu) ease-of-asc. 

extensions, you can scan, retouch, color correct, and color 
septvaie right in Ventura Windows 4.0. so you can easily add 
the energy and vitality of color to all your communications. 
In addition, you can team Ventura Window.s 4 .0 with the new 
Wniuia DataBase PuMisher lo create great-kiidiir^ directo¬ 
ries. parts lists, catalogs, rate tables and more, right from the 
data in your datable^, without ever writing a single line of 
program code. 

Vrniura announces the new fwnily itf Ven¬ 
tura color extensions. Now you can H im. retouch, color cor¬ 
rect and coltir separate on your PC? Veniura Software Inc. 
has redcTined desktop publishing once again widt the intro¬ 
duction of four exciting new color exteasions: Veniura Scan. 
VcmuraPhixo Touch. Veniura Separator, and Vtntura Color- 
Pro. They are everything you and your PC need to ea-sily cre¬ 
ate stunning color documents. 


With PhotoTouch you get real-time 
color correction, retouching, and 
masking fadli'ties for any size 
image at arty resolution, so it's a 
snap to make any image look the 
way you want. 

Now it's ca.sy to add the impact and drama 
of color to all your communkaiions. Veniura Scan allows 
you to H'an black and white, graynale. or full<olur images 
directly into Veniura Publisher or to disk. ITs seamlessly in¬ 
tegrated with Ihe new Veniura Publisher Windows 4.0. so 
even color novtcescan get pcofes-siontd-quality scanning and 
color correction from a wide mige of reflective, slide, and 
transparency scanners. 

Vbniura Scan actually tunes itself lo opti¬ 
mise ycMr scanning results based on the capabilities of your 
panicular hardware.' Plus it gives you complete color cor¬ 
rection capabilities at scan lime. That means you get precise 
control over cyan, magenta, yellow, and black values, as well 
as theinonal range and gradation. Vrntura Scan corrects fur 
the color contamination and compression of tonal range be- 



Th/s caplton frams is auiomalica//y anchored lo Ihe 
frame abovs il and wiH move with the illustration from 
column to column or page lo page. 



Ventura PhrtoTouch— for picture-perfect 

essing system that gives you professional retouching capa¬ 
bilities fur both grayscale and color images. Image masks for 
retouching and color corrections in selected image areas can 

effects are easy iix). Youcanoulline. airbrush. sharpen, blur. 

add or subtract color and gradation. You can clone portions 
of the image to other areas. Plus there's support for all the 
standard color rraxlels: full 24-bii color. RGB. HLS. CMY 
and CMYK. It supports DCS. BMP. TIFF. DIB. TARGA. 
VIFF, PoslH-ripi and Scitex CT files, Ventura PhotoTouch 
gives you the power to alter and enhance an image until it's 
perfect. Ventura Scpardior-Mroliv separaiioas in Ventura. A 


1 This footrwiu is genarated automatically. You can type Ihe text directly into the footnote frame. If you 
ntowe the paragraf^ where the loolnote marker is placed, the footnote wil move with It. 

2 For more information about the new Ventura cobr extensions, please cal (800) 622-8221 in the U.S. 
and Canada. 
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Tabloid Newspaper 

TABLOID.CHP 

by Toni & Daniel Will-Harris 


HIGHLIGHTS 

Page layout— 
Tabloid 11" X17" 

Ventura Features — 
Ruling Lines 
Bullets 

Text Flow through Frames 


This 11" X 17" tabloid news¬ 
paper layout uses frames to flow 
the copy from page to page. 
When printing, Ventura will al¬ 
low you to size to fit, a proof on 
a standard page, then allow you 
to tile each page to normal size 
for final output. 



THE MIWOK 


Arrowhead 


Notes 

About 

Style 

TuMomIx g«n«nJly call for 
headliAcs larger rtiait (he 24 
point limit that the standard 
LaserJet impowcx. With tltix 
in mind, this style sbeei has 
heen configured fuc scale- 

If you have a standard 
LaserJet. II. or other compai- 
iMe printer, you can still use 
this style sheet- You will just 

certain Ugs that will nor pnni 
correctly on your printer, 
such as dte 4$ and 72 point 


A *, A A A 

Hello 

There! 

;;; rnihe tt«I (B 8*l» fwm* 
X^nieahiforigieciai 

uiTjrual let The frame 

uhcti«ouida!-a>be^H 

fwdasAcoioredbKlf 
irtwDd tlK ug fur tYis 
«t.«OropCap42.T7«x 

Facelift. SuperPrint. or True¬ 
Type for this style sheet. 

The body teal is set up for 
TimesRoman. l2poim.This 
typeface is especially useful 

the way around it. which can he modified under ihe Frarrw menu. Click on this hox while 
in Frame mode, and choose the Frame menu. Choose "Ruling Box Around," and change 

L'ffiiefiliisieMisthetBdeii 
fttfthetihaHdwhiciiuse? 
dirghai buJ(etx«r» 
vgraphtceleme«.DoaYbo; 

puMkaiions since mote ma¬ 
terial can he fined in less 

typeface 

Understanding How Ventura Works 

Begin Here: Using 
These Style Sheets 

▲ Use these templates to place Allgnmeni opilon under Ihe Paragraph rrwnu, 

your own text S graphics ch^gTite ny*iag*?'"* 

tiyTOnl« DanM Wlll-Harrta underlying page is divided into five 

a a e ne- * - 

HsanheevtahtfuB 

Dealing 

with 

fonts 

When using a PostScript 

T Inside T 

TYPOGRAPHIC 

CONTROLS 


1 any tag. make sure you are in Para- hold the dilTereni text Hies and illustrations. 

■ graph Tagging mode, ihen click on This Tabloid Chapter and Style Sheet has 

JIL whatever you want to check, such more lags than ntosi because ■ lobloid page 

as this paragraph of text, or ibe headline is ntual lo about four leiier-sircd pages. 

HEADERS & 
FOOTERS 


ically in the Tag Window, attribute of a single lag. all the text that shares 

When your selection is highlighted, pull iimi will also experience the change. 

y™ .tal '!« tWKi™.c. or te S"i« 

"‘tT-vL » r?”*- 1 f T E"i“ K« ■>" ii» i-ytaN 

r,“o?'»a'o'noih”'g' 

MAGAZINE LAYOUT 

fvprM^rrmXr«"tii* 

ADYNAMIC 

FORMAT 

scorr by now 


choosing Veft" instead of "Justified" on the 

^OmiinuedtmPane 2 

;;; u 
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Portrait Presentation Page 

PRESPORT.CHP 

by Sandi & Cari Baliay 


HIGHLIGHTS 

Page layout — 
Portrait 8V2"x11" 

Ventura Features — 
Ruling Lines 
Bullets 
Color 


This Viewgraph is created 
with the basic idea that it will 
print out on a color printer using 
transparency film. This is the 
reason for the dark green back¬ 
ground. Having a dark back¬ 
ground is better on an overhead 
projector because there is less 
glare for the audience. 

The main text is placed in a 
level 1 frame with the same 
background and which meas¬ 
ures 6" by 9" to correspond to 
an overhead’s size. 







Company Name 


BASIC BULLET CHART 


I. 
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Landscape Presentation Page 

PRESLAN.CHP 

by Sandi & Carl Ballay 


HIGHLIGHTS 


Page layout— 
Landscape 11 "x 8 V 2 " 

Ventura Features — 
Ruling Lines 
Bullets 
Color 



This Viewgraph is created 
with the basic idea that it will 
print out on a color printer using 
transparency film. This is the 
reason for the dark green back¬ 
ground. Having a dark back¬ 
ground is better on an overhead 
projector because there is less 
glare for the audience. 

The main text is placed in a 
level 1 frame with the same 
background and which meas¬ 
ures 6" by 9" to correspond to 
an overhead’s size. 

The type colors are coordi¬ 
nated to look nice on a color 
printer. They will work on a 
black and white printer as well, 
and of course all the colors can 
be changed. 




iiiiiiii Mbs I 
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Sample Contract 
CONTRACT.CHP 
by Byron Canfield 


HIGHLIGHTS 

Page layout— 
Portrait 8 V 2 "x 11" 

Ventura Features — 
Auto Numbering 
Breaks 

Cross Referencing 


This standard format con¬ 
tract allows for Cross Refer¬ 
encing and Variables to be 
inserted into the text automat¬ 
ically. For those who need to 
produce a number of contract 
forms with just names and cer¬ 
tain items changed, this Style 
Sheet will do Justice to your li¬ 
brary. A full complement of 
Auto Numbering takes place as 
well. 


AGREEMENT 


AGRLLMLNT maJc by and between Name et FIrI Party U&lc of City of First Party, Stall of Hrat Party. 

And Name of Second Party U&lc of CMy of Second Party. State of Second Party OKreinaTler referred to as 
‘i^ny IW). hU heirs, esccuiors. adminisiraiorv tiK.'ce<.s(ys and assigns; 

Comeming Subject of Agreement (hertmaflcr ntferred to as ‘Subject’*), 

WITNESSETH: 


1. THE SUBJECT 

Tliis contract style sheet uses Variable Cross Refertnees in several instances: 

1.h. Fir*t Party 

l.a.l> PILrepresenu the first party's name in upper and lowercase letters (Name of First Party U&lc) 

l.a.2> PIU is the same name as in I a.l), above, but in all uppercase (NAMEOF FIRST PARTY UC) 

I.a 3) PIP is thepossevsivt pronoun that isappropnaie for the first party (lu) 

I a.4) PIC is the name of the first party's city of resilience or operation (City sf First Party) 
l.a.5> PiSis the slate of the first pany (State of First Party) 

I e h) PIHLis the general term that will be 'tierelnaher" used to refer to the first party, in upper and 
lowercase (Party One) 

I.e.T) PlHU is the same term as In. above, but in all upperca^ (PARTY ONE) 

1.b. Sacond Party 

I b.l) P2L represenu the second party’s name in upper and lowercase leners (Name of Second Party 
U&lc) 

l.b.2) P2U is the same name as in. above, but in all upper case (NAME OF SECOND PARTY LIC) 

I .b.3) P2P is the possessive pronoun that is appropriate fur the second pany (his) 

l.b.4) P2C is the name of the second party's city of rtsideiKe or operation (City of Second Party) 

I -bJ) P2S is the state of the second party (State of Second Party) 

l.b.6) P2HListhegeneral term that will he "hereinafief" used to refer to the second party, in upper and 
lowercase (Party Two) 

l.b.7> P2HUisihe same term as in, above, but in all uppercase (PARTY TWO) 

1.e. Ot>ter Variab) 0 > 

l-C-h SU6J is the full descriptive name of the subject of the contract (Subject of Agreement) 

I.C-21 SH is the general term that will be "hereinafter" used to refer to the subject of the contract in 

U|^r and lowercase (Subject) 
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Legal Brief 
LEGALBRF.CHP 
by Byron Canfield 


HIGHLIGHTS 

Page layout — 
Portrait 8V2"x11" 

Ventura Features — 
Line Numbering 
Courier typeface 
Running Footer 


This sample legal brief is not 
much for style, then again what 
legal document is. Courier is the 
typeface of choice, most written 
documentation for the legal pro¬ 
fession would rather be typed, 
than typeset. The text file takes 
on a “Fill-in-the-Blanks” ap¬ 
proach. Where you see square 
brackets, text would be replaced 
with your own. 
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Deposition 
DEPOSiTN.CHP 
by Byron Canfieid 


HIGHLIGHTS 

Page layout— 
Portrait 8 V 2 "x 11 " 

Ventura Features — 
Line Numbering 
Courier Typeface 
Running Footer 


Designed much like the Le¬ 
gal Brief, this Notice of Depo¬ 
sition, takes on the same 
characteristics in any legal 
form. Courier type is used, and 
the same “Fill-in-the-Blanks” 
approach is taken for the text. 


2 

3 


The Honorable [Name of Judge] 

5 

6 

UNITED STATES (TYPE OF COURT) COURT 

8 

FOR THE (NAME DISTRICT) OF [NAME OF STATE] 

9 

AT (NAME OF CITY) 

10 

(PLAINTIFF NAME). 



Plaintiff, 

NO. [CASE NUMBER) 

12 

V. 

NOTICE OF DEPOSITION 

13 

(DEFENDANT NAME), (description 
of defendant). 


14 

Defendant. 


15 

16 

THE STATE OF (NAME OF STATE). TO: (NAME OF INDIVIDUAL) 

17 

AND TO: (NAME OF ATTORNEY); Attorney 

18 

YOU ARE HEREBY COMMANDED to appear at (Location Name), at the 

19 

address: [Number & Street), (City), 

[State], on the [Date] day of 

20 

(Month), 19(Year), commencing at the hour of [Hours and minues], 

n 

(a.m. or p.m.), for a deposition which has been scheduled on that 

22 

date regarding the above-captioned 

lawsuit. 

23 

HEREIN FAIL NOT AT YOUR PERIL 


24 

DATED this (Date) day of [Month], 19(Year). 

25 

26 


[Attorney's Name) 


Attorney for Plaintiff 
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Spec sheet 
SPEC.CHP 
by Frances Wirth 


HIGHLIGHTS 


Page layout — 
Portrait 8 V 2 "x 11" 


Ventura Features — 
Reversed Text 
Bullets 
Ruling Lines 
Bleed Background 
Color 


This very versatile Style 
Sheet can take many forms. 
Designed as a specification 
sheet, you can use it to present 
products in a catalog, single 
sheet flyer or advertising bro¬ 
chure. 



Get your information across with. 


VersaPtxxluct 


Easy To Use 

The text file is placed 
four-column frame. 


ii As the intcrcolumn rules 
are required to extend 
across the top and bottom 
margins of the frame, 
graphic lines have been 
used (rather than frame 
Vertical Rules) 

% A separate frame holds the 
title information at the top 
of the page. This enables 
the ruling lines to extend 
right across the width of 
the frame 

The4>column format mukes 
it easy to separate out your in* 
formation. Topic headings 
(tagged Text head) can break 
the text at any point in a col¬ 
umn. and columns can be of 
varying length. 

Itemized information is as¬ 
signed the Bullet lag. 

Two versions of the Body 
Text and the Bullet tags are pro¬ 
vided: with and without addi¬ 
tional spacing below the 
paragraph. 

To produce a "bleed" of the 
color border, the Base Page 
size has been set to extend be¬ 
yond the normal page area. (In 
Sizing and Scaling. Left Side 
and Top Side are set to -0.08". 
and Frame Width and Height 
have been increased by 0.16".) 

The style sheet was designed 
for 2-color layout, but it can 
easily be adapted for single¬ 
color printing. 

For multi-page documents, 
create a template page with 
empty frames. Insert additional 
pages, copy the frames to that 
page, then add and edit the text. 


Do You Need 


Style Sheet 
Applications 

This is a versatile page design, 
which can be adapted for many 
different purposes: 

« Product descriptions and 

Specifications sheets 
;r Book catalogues 
« Software catalogues 
« Advertising brochures 
a Press releases 


a To present lengthy 
descriptions of products 
or some other subject? 

To describe this 
information in a palatable 
manner so as to maintain 
the reader’s interest? 
u To iiKlude a picture. 

diagram or illustration? 

.7 To design an attractive- 
looking page that will 
allow you to highlight 
special features? 

If (he answer is YES. you 
can make your task a lot easier 
— and (he results easier to di¬ 
gest —by using (his style sheet 
template. You may customize it 
to suit your specific require- 


Peer Review 

“It has always been a prob¬ 
lem to layout a page with 
lengthy descriptions and lots of 
information. This stylesheet 
provides a solution by arrang¬ 
ing the material in a format 
which is attractive and read¬ 
able!!" 


The design can be used for 
single-page fact sheets or for 
longer multi-page brochures 
and catalogues. 
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